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DECEMBER  22.  194] 


QUESTIONS  ANSWERED :  Last  year,  more  than  19,000  people  registered  their  names 
at  21  Canco  convention  exhibits.  More  than  5,000  Doctors,  1,200  Public  Health 
Officials,  900  Dietitians,  800  Home  Economists — these  were  some  of  the  people 
we  met  and  talked  to  personally.  They  went  away  with  information  on  can¬ 
ning  and  canned  foods.  They  are  the  people  who  influence  millions  of  dollars' 
worth  of  canned  food  sales.  Canco  exhibits  keep  them  informed,  show  them  new 
ways  to  use  the  foods  you  pack. 


A  M  E  R  I  C  A  N  C  A  N  COMPANY 

230  PARK  AVENUE,  HEW  YOKK,  N.  Y. 


TOMATO  an^ITRUS 

^  JUICE  FILLER 

Used  by  leading  Manufacturers 
for  filling  Tomato  and  Citrus 
Juice,  also 

Tomato  Pulp  and  Puree,  Clecu  Soups  etc. 

Fruits,  String  Beans,  Beets,  etc. 

Has  no  air  vent  stems  to  damage  fruit.  Designed  for  high 
speed.  Belt  drive  or  direct  connected.  Fills  absolutely 
accurate.  No  Can  No  Fill.  Rapid  Valve.  Built  in  three 
sizes;  Eight  Valve,  Twelve  Valve  and  Sixteen  Valve. 

Prices  on  request. 

AYARS  MACHINE  CO.,  Salem,  New  Jersey 


tl)e  approact)  of  ti)e  J^oltbap  ^easion 
tot  tafee  a  moment  to  rememtitr  tlje  plea= 
siant  tl)ins!3  tlje  pear  basi  brouQi)t,  ttje  olb  frtenbs 
toe  babe  bept,  tbe  neto  frienbei  toe  babe  mabe, 
to  look  fortoarb  to  tbe  coming  pear  toitb  opti° 
misitic  faitb,  anb  to  toteib  pou  a  Cbrieitmast  of 
iVIerriment  anb  Eejoicing  anb  a  j^eto  |9ear 
of  llapptnesiei  anb  ^rosiperitp. 


FRANK  HAMACHEK  MACHINE  CO 


of  Viners.  Viner  Feeders,  Ertsila^e  Distributors  and  C'liiitn  Adjusts 
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USE  THIS  CONVENIENT  COUPON! 


ORDER  1942  CAHMm  MACRIHERV. ..NOW! 


EQUIPMENT  FOR  TOMATOES  AND  TOMATO  PRODUCTS 

Don't  get  "caught  short"!  Anticipate  your  1942 
machinery  requirements  to  meet  unprecedented  con- 
ditions.  Then  place  your  orders  at  once,  to  be  sure 
getting  them  into  our  1942  production  schedule. 
This  will  prevent  delays  or  disappointment. 


W  CRUSHER— PRE-HEATER  « 

Improves  flavor,  color  and  yield  of  tomato  juice.  Practically  doubles 
production  (as  compared  to  feeding  tomatoes  to  extractor,  cold). 
Also  prevents  oxidation  and  separation  of  solids.  Operates  auto¬ 
matically. 

SUPER  JUICE 

This  new  extractor  speeds 
up  and  improves  juicing 
operations  by  use  of  the  JP;  _ 
non-aerating  revolving- 
screw  principle.  Takes 

whole,  cold  or  scalded  i  M  £ 

tomatoes  or  those  which 
have  been  preheated, 
broken  down  and 

crushed.  Capacity,  400  to  II 

500  bu.  tomatoes  per 

hour;  output  30  to  40  gal.  ^  !■ 

juice  per  minute.  IB 


PEERLESS  ROTARY  WASHER 

Removes  mold  and  dirt  thoroughly  without  injuring  the 
tenderest  tomatoes.  Absolutely  sanitary;  fruit  is  never  in 
contact  with  muddy  water.  Simple  in  operation,  with  parts 
of  greatest  stress  and  wear  reinforced  for  long  years  of  satis¬ 
factory  operation.  No  adjustments  to  make.  Two  sizes. 
Standard  and  Giant. 


FOOD  MACHINERY  CORP.,  Hoopesten,  III. 


Full  Details  Re. 


□  Your  General  Catalog 


YOUYE  GOT  A  NECK  LIKE  A  GIRAFFE!” 


I 


^^tented 
1862 


**So  what?”  demanded  the 
Ancient  Can.  **I  like  my  neck 
— makes  me  look  different.” 

’’Makes  you  look  home¬ 
made,  too,”  replied  the  Continental  Can. 
’’You’d  never  get  packed  by  canners  in  this 
day  and  age,  old  boy.” 

’’And  why  not?  I’m  different  .  .  .  I’m  ...” 

’’That’s  just  it.  Canners  demand  uniformity, 
precision  manufacture,  high-speed  filling  and 
closing.  That’s  why  so  many  of  ’em  use  Con¬ 
tinental  cans.” 

”So  I’ve  heard,”  said  the  1862  Can.  ’’But 
how  does  Continental  do  it?” 

”Oh,  machines,  experience,  technical  skill, 
research,”  reeled  off  the  Continental  Can.  ’’You 
can’t  imagine  how  efficient  our  can  manufac¬ 
turing  machines — body  makers.  Hangers,  double 
seamers  and  so  on — really  are.  They  turn  out 
hundreds  of  cans  a  minute,  all  exactly  alike.” 

’’What!  Never  any  defects?”  asked  the 
Ancient  Can. 

”Ah,  I  was  hoping  you’d  ask  that.  Get  this, 
my  antiquated  friend — every  Continental  can 
has  to  pass  six  tests  before  it’s  shipped  to  a  cus¬ 
tomer.  Defective  cans  are  o-u-t.” 

”Boy!”  exclaimed  the  Ancient  Can.  ’’What 
a  story  to  tell  the  canners.” 

★  ★  ★  ★ 

ITs  a  very  simple  story.  The  name  '^ContinentaT* 
is  your  guarantee  of  dependable,  high-quality  con¬ 
tainers.  And  with  Continental  cans  come  the  finest 
closing  machines  available — not  to  mention  a  long 
list  of  services  that  includes  laboratory  research, 
mechanical  aid,  engineering,  processing,  raw  prod¬ 
ucts  and  many  others.  Why  not  call  for  Continental? 
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This  long-necked  can,  designed  for  preserving  fruits 
and  vegetables,  is  from  Continental’s  collection  of 
patented  cans  obtained  from  the  U.  $.  Patent  Office. 
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EDITORIALS 


EERY  CHRISTMAS! 

That  has  a  rather  hollow  sound  today,  with 
over  94  per  cent  of  the  earth’s  population  en¬ 
gaged  in  war.  Let’s  rather  take  that  part  of  the 
Angels’  salutation:  “Peace  on  earth  to  men  of  good 
will.”  That  is  our  wish  for  you  and  yours  in  this  blessed 
if  not  merry  Christmas  time;  that  peace  which  the 
world  cannot  give;  that  peace  which  surpasseth  un¬ 
derstanding;  peace  which  the  whole  world  so  sadly 
needs,  and  may  it  come  to  all  the  world  soon. 

WILLIS  BANS  PROFITEERING— “The  disaster  of 
war  has  suddenly  stricken  the  United  States,  and  the 
food  industry  unhesitatingly  pledges  its  support  to  the 
President  for  the  duration,”  Paul  S.  Willis,  president 
of  the  Associated  Grocery  Manufacturers  of  America, 
has  declared. 

“There  must  be  no  food  profiteering  or  price-spiral¬ 
ing  in  this  war.  If  Government  and  industry  join 
forces  at  once  to  curb  these  evils,  they  will  not  damage 
America  today  as  they  did  in  1917-20. 

“Intelligent  management  today  is  determined  that 
prices  shall  never  again  get  out  of  hand  in  a  war  hys¬ 
teria.  Whatever  steps  may  be  necessary  to  prevent  a 
recurrence  of  the  inflation  of  1917-20  must  be  taken  at 
or"  >.  The  food  industry  has  two  powerful  reasons  for 
seeking  practical,  equitable  price  discipline,”  Mr.  Willis 
sai.!. 

”his  is  aii  all-out  war,  and  every  individual  food 
ex  utive  is  first  a  loyal  American  and  second  a  com- 
pe  official.  As  patriotic  individuals  they  want  to 
pi  ent  profiteering  and  inflation  which  would  hurt 
ei  /  man,  woman  and  child  in  the  country. 

s  able  business  men  and  leaders  of  the  largest 
in  .try  in  the  United  States,  they  are  ready  to  assume 
th  esponsibility  for  keeping  this  industry  in  a  sound 
ec  mic  condition. 

ortunately,  supplies  are  more  than  adequate,  mar- 
ke  ire  firm,  and  prices  have  gradually  recovered  from 
de  ssion  lows  to  a  level  where  producers  are  now 
Ag  a  fair  return.”  ‘ 

n’t  you  agree  with  Mr.  Willis?  We  do. 


FORMULA  FOR  HAPPINESS— Sometime  ago  we 
made  a  suggestion  along  this  line,  but  the  'present 
w^ould  seem  to  be  more  appropriate,  owing  to  the 
Christmas  season  and  the  fact  that  we  are  in  war.  And 
it  is  good  business,  we  promise  you,  and  not  just 
wishful  thinking.  Here  it  is: 

Try  to  find  something  to  approve  or  to  praise,  before 
you  give  way  to  that  impulse  to  find  fault,  with  any¬ 
thing  or  person. 

Begin  when  you  get  up,  or  before.  Wipe  off  that 
frown,  that  scowl,  and  whistle  if  you  can’t  sing — or 
have  compassion  on  your  wife  or  family — as  you  feel 
thankful  for  the  comfortable  bed  and  good  home — 
gratitude,  the  most  appreciated  virtue  by  both  God 
and  man.  Greet  the  little  wife,  or  the  family  as  you 
really  feel  for  them,  not  as  a  bully,  or  grouch.  Even 
if  the  eggs  are  not  done  precisely  as  you  want  them, 
if  the  coffee  is  not  strong  enough,  too  strong  or  too 
hot,  the  toast  not  done  to  the  exact  turn  that  you 
as  an  expert  would  do  it — remember  how  blessed  you 
are  to  have  these  things  in  abundance,  when  com¬ 
pared  with  the  rest  of  the  world.  Wiping  out  the  al¬ 
ways  too  ready  complaint,  you  will  be  surprised  to 
find  how  much  there  is  to  approve.  And  how  different 
it  will  be  to  leave  the  home  folks  smiling,  happy, 
pleased ! 

Carry  that  away  with  you  to  your  work,  your  job, 
your  office ;  in  the  greeting  of  your  co-workers.  There 
is  always  a  whole  lot  of  good  in  the  worst  of  us  (and 
a  whole  lot  of  bad  in  the  best  of  us),  and  there  is 
entirely  too  much  war  in  the  world  now  without  adding 
to  it.  There  is  nothing  Pollyannaish  about  that.  It 
is  thoroughly  human,  and  don’t  you  believe  that  there 
would  be  a  lot  more  happiness,  and  a  tremendous  re¬ 
duction  in  the  number  of  hurt  feelings,  if  we  all  acted 
in  that  manner? 

Yea,  you  guessed  it:  that  would  be  implementing: 
“Peace  on  earth  to  men  of  good  will.”  Help  build  good 
will. 

(Please  turn  to  Page  20) 
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THE  FIRST  WARTIME  CONVENTIONS 


Coming  so  soon  after  our  entry  into  the  war,  the 
carefully  planned  convention  programs  of  the  Ohio  and 
New  York  State  canners  were  knocked  somewhat  awry. 
Due  to  the  stress  of  the  times,  New  York  canners  were 
deprived  of  two  of  their  principal  speakers — Carlos 
Campbell  and  Lt.  Col,  Carter.  Ohio  speakers  tossed 
their  prepared  talks  into  the  waste  basket.  Ad  Libbing 
was  the  order  of  the  day.  Both  conventions  were 
marked  by  a  feverish  interest  in  hearing  what  speakers 
had  to  say,  especially  those  from  Washington  who 
found  it  possible  to  fill  their  engagements.  Readers 
will  remember  that  these  hard  working  gentlemen  from 
the  banks  of  the  Potomac  had  spent,  at  the  most,  a  day 
or  two  on  the  job  since  the  beginning  of  hostilities  and 
that  in  the  ensuing  excitement  and  commotion  it  was 
impossible  to  bring  definite  and  exact  information.  At 
the  same  time,  we  must  also  remember,  that  these  high¬ 
ly  capable  men  have  been  working  long  hours  for  many, 
many  weeks,  hoping  that  war  would  not  come  but  ex¬ 
pecting  and  planning  for  it.  And  so,  though  most  of 
what  they  had  to  say  was  off  the  record,  a  general  sum¬ 


mary  of  their  combined  remarks  will  be  interesting 
and,  we  believe,  in  order.  Here  it  is : 

The  industry  is  lucky.  In  order  of  importance  it 
comes  second  only  to  arms  and  ammunition  plants  and 
the  War  Department  realizes  this.  The  lid  is  off  for 
tomatoes,  peas  and  beans.  Every  case  of  these  items 
that  can  possibly  be  packed  can  and  will  be  used.  To 
insure  maximum  packs  every  phase  of  production  is 
being  studied — seed,  acreage,  farm  labor,  factory  labor, 
machinery,  labels,  boxes,  transportation,  storage — . 
An  A2  priority  rating  on  new  and  A5  on  repairs  is 
expected  to  produce  the  needed  machinery  for  these 
items.  The  tomato  pack  can  be  increased,  if  necessary, 
by  cutting  the  packs  of  tomato  products.  Viners  are 
the  main  stumbling  block  for  peas.  A  lowering  of  pea 
standards  is  most  undesirable  and  at  present  is  not 
even  considered.  Simplification  of  can  sizes  is  a  cer¬ 
tainty.  General  line  cans  will  give  way  where  neces¬ 
sary  to  the  food  container. 

Here  are  your  conventions  in  chronological  order. 


OHIO  CANNERS 
ASSOCIATION 

Hotel  Commodore  Perry,  Toledo,  Ohio 
December  9th  and  10th 

After  a  mighty  excellent  luncheon, 
presented  through  the  courtesy  of  Owens- 
Illinois  Glass  and  Can  Companies,  Presi¬ 
dent  R.  C.  Sharp  called  the  meeting  to 
order  and  gave  a  brief  summary  of  the 
activities  of  the  association  during  the 
year. 

Mr.  William  H.  Hessler,  radio  com¬ 
mentator  and  foreign  news  editor,  dis¬ 
cussed  at  some  length  the  comparative 
strength  and  weaknesses  of  the  allied 
and  Japanese  forces  in  the  Pacific.  Here 
was  a  natural  on  a  program  if  there 
ever  was  one.  Mr.  Hessler  is  particu¬ 
larly  well  informed  and  capable  and  his 
audience  was  ravenous  in  its  desire  for 
just  this  type  of  information. 

N.C.A.  President  Paulus  Speaks 

National  Canners  Association  Presi¬ 
dent  Paulus  brought  the  good  wishes  of 
the  mother  group  and  reported  on  the 
activities  of  that  association  during  the 
past  year.  If  you  haven’t  already  done 
so,  turn  to  page  8  of  the  December  15th 
issue  of  The  Canning  Trade.  You’ll 
find  his  remarks  most  interesting  and  in¬ 
formative.  In  addition,  Mr.  Paulus  read 
the  address  of  Mr.  Roy  F.  Hendrickson, 
Administrator  of  S.M.A.  to  the  American 
Farm  Bureau  Federation  in  Chicago, 
December  8.  Chief  points  of  interest  in 
this  address — minimum  growers  prices 
and  a  stabilization  of  canned  tomato  and 
pea  prices  so  as  to  protect  both  grower 
and  canner — a  slight  downward  revision 


of  the  previously  announced  1942  re¬ 
quirements  for  tomatoes,  peas  and  corn. 
The  revised  figures — Tomatoes  Vs  great- 


R.  C.  SHARP 
Reelected 


er  than  ’41  pack,  peas  ’a  greater,  only  a 
slight  increase  in  beans  and  a  small  de¬ 
crease  in  corn. 

The  Army  and  the  Canning  Industry 

Mr.  E.  A.  Meyer  of  the  O.P.M.  urged 
the  cooperation  of  all  canners  in  furnish¬ 
ing  the  goods  called  for  at  a  good  price. 
In  the  main,  canners  have  been  fair  and 
helpful,  but  as  usual  there  have  been  tie 
exceptions  who  have  tried  to  take  ad¬ 


vantage  of  the  situation.  There  have 
been  one  or  two  instances  where  a  can¬ 
ner,  after  having  a  good  lot  inspected 
and  accepted,  has  shipped  an  inferior  lot. 
These  canners  not  only  stand  the  cost  of 
replacement  but  are  stricken  from  the 
army’s  future  list.  The  army  is  now  the 
largest  single  buyer  of  canned  foods.  It 
will  be  larger  as  the  months  go  by.  It 
has  a  large  stake  in  the  increased  re¬ 
quirements  and  O.P.M.  is  studying  every 
problem  along  the  way  to  insure  attain¬ 
ment  of  the  goal.  Food  will  have  first 
call  on  the  tin  supply,  labor  if  needed  will 
undoubtedly  be  supplied  from  govern¬ 
ment  agencies,  such  as  CCC,  WPA,  local 
groups,  etc.  Machinery  priorities  will  be 
forthcoming  if  neces.sary. 

Mr.  Chris  Kinnard  of  the  Ohio  Agri¬ 
culture  Con.servation  Committee,  spoke 
briefly  urging  cooperation  of  the  canneis 
of  the  State  with  the  growers. 

Mr.  Ira  E.  Merrill,  Merrill-Ranft  Com¬ 
pany,  Toledo,  and  former  President  «  f 
N.F.B.A.  spoke  of  the  nece.ssity  of  plan¬ 
ning  for  the  future — after  the  emerg¬ 
ency.  There’s  good  solid  meat  in  th  s 
discussion  and  we’ll  try  to  give  it  to  y«  i 
later,  when  things  settle  down. 

Mr.  Banks  Collings,  Sr.  Market!)  4 
Specialist  of  F.S.C.C.,  outlined  the  p)  - 
posed  purchasing  program  and  indicat  4 
1942  requirements  of  that  departme; 
(See  The  Canning  Trade,  Deceml  r 
15th  issue).  There  was  considerable  d  - 
cussion  following  the  remarks  of  J  ’. 
Collings.  He  said  plainly  that  thou  h 
every  case  of  the  major  items  could  e 
used  there  was  no  excuse  for  poor  qual  y 
and  that  his  department  was  not  in  t  .e 
junk  business.  Corn  is  the  one  maj  r 
item  that  England  and  European  coi  i- 
tries  won’t  take  i.e.  unless  they  get  mu  h 
hungrier  than  they  are  now. 
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Mr.  Happer  Payne  of  N.C.A.  reported 
n  the  progres.s  of  descriptive  labeling. 

Officers 

At  the  Business  Meeting  present  offi- 
t>rs  were  congratulated  for  their  splen- 
cid  work  of  the  past  year  and  unani- 
I  lously  elected.  They  are:  President — 
]{.  C.  Sharp,  Sharp  Canning  Company, 
Celina;  Vice-President  —  George  S. 
Wenger,  Lake  Erie  Canning  Company, 
Sandusky;  Secretary-Treasurer  —  Roy 
Irons,  Clyde. 

New  Directors  elected  for  a  term  of 
three  years  were:  Tom  Timmer,  Tip  Top 
t’anning  Company,  Tippecanoe  City;  C. 
Web  Campbell,  Cummins  Canning  Com- 
I’.any,  Conneaut;  F.  L.  Dutton,  Win¬ 
chester  Canning  Company,  Canal, 
Winchester. 

It  might  be  interesting  to  note  that  not 
only  did  the  members  raise  their  dues 
with  a  flouri.sh  but  at  least  one  canner 
was  seen  at  the  desk  after  the  meeting 
with  CASH  to  pay  his  ’42  dues,  not  due 
for  a  month  or  two. 

Ohio  has  a  record  of  which  it  is  justly 
proud.  A  membership  of  54  canning 
firms  out  of  a  possible  57,  a  just  com¬ 
pliment  for  hard  working,  conscientious 
Roy  Irons,  who  gives  so  much  for  so 
little. 

ASSOCIATION  OF 
NEW  YORK  CANNERS 

Buffalo,  New  York 
December  1 1  fh  and  1 2fh 

President  W.  E.  Halstead  called  the 
meeting  to  order  and  opened  the  meeting 
with  a  few  introductory  remarks.  Hav¬ 
ing  appointed  the  necessary  committees, 
he  introduced  N.C.A.  President  Paulus, 
who  brought  greetings  from  the  National 
Association  and  whose  address  was 
printed  in  The  Canning  Trade  issue  of 
Di'eepiber  15. 

The  Necessity  of  Canned  Foods 

Air.  J.  B.  White,  Chief  of  Canned 
Fi  its  and  Vegetables  Section,  S.M.A.  re- 
ni  ■  -led  the  audience  that  a  large  supply 
of  tanned  foods  was  essential  to  the  war 
elb'  t  and  that  abundant  supplies  would 
ht  iieeded  when  the  victory  has  been 
w  ..  “It  is  an  established  fact  that  most 
of  nr  people  never  have  been  really  well 
fe:  despite  our  experiences  with  price- 
<l(  •  -’ssing  surpluses.  In  spite  of  sharp 
iti  ises  in  employment  and  the  con- 
si  r’s  buying  power,  it  is  estimated 
th'  approximately  ten  million  persons 
Si  depend  on  public  aid  for  their  sup- 
P  There  are  also  millions  more  who 
CJ  ot  afford  to  buy  all  of  the  health- 
g  g  foods  they  need  and  should  have 
fo  n  adequate  diet.  In  other  parts  of 
tl.  vorld,  war  has  brought  destruction 
ai  >  l  arvation — conditions  which  cannot 
bo  vrected  over  night  after  the  fighting 
ha  eased.  Untold  millions  of  hungry 
me  women,  and  children  will  look  to 
the  ^nited  States  for  food  with  which  to 
ov  ome  the  gnawing  pangs  of  hunger 


and  want.  The  outcome  of  both  the  war 
and  the  kind  of  peace  that  follows  de¬ 
pends  on  our  ability  to  produce  more  and 
more  of  the  needed  foods.” 

Priorities 

In  the  absence  of  Mr.  Carlos  Campbell, 
Mr.  Howard  T.  Cumming,  the  newly 
elected  President  of  the  Association,  and 
a  member  of  the  sub-committee  of  the 
recently  elected  Canners  Advisory  Com¬ 
mittee,  reported  on  the  status  of  priori¬ 
ties.  Their  aim,  he  said,  is  to  get  an  A2 
rating  on  machinery  for  peas,  tomatoes 
and  beans,  and  an  A5  rating  on  repairs. 
He  urged  all  to  cooperate  with  Mr. 
Campbell  and  his  associates  in  Wash¬ 
ington. 

Pictures  of  the  Cornell-Colgate  foot¬ 
ball  game  wound  up  the  program  for  the 
afternoon. 

Army  Purchases 

On  the  afternoon  of  Friday  the  12th, 
Mr.  J.  Howard  Hamilton,  Special  Ad¬ 
viser  to  O.P.M.  who  has  been  giving  most 
of  his  time  to  army  purchases  of  canned 
foods,  outlined  the  work  that  has  been 
done  to  date  to  simplify  army  purchas¬ 
ing.  Because  the  navy  could  only  expand 
as  fast  as  the  shipbuilding  program,  the 
supply  problem  has  not  been  so  great 
heretofore.  But  it  is  gradually  building 
up  and  in  order  to  simplify  the  problem 
for  the  canner,  a  coordinating  commit¬ 
tee  has  been  formed  between  the  army 
and  navy  to  bring  their  buying  practices 
into  conformity.  Requirements  per  mil¬ 
lion  men  will  be  announced  in  January 
and  the  canner  can  work  his  own  multi¬ 
plication  problems. 

Testing  Kitchen 

Miss  Katherine  R.  Smith,  Home  Eco¬ 
nomics  Division  of  N.C.A.,  told  of  the 
many  services  of  that  division.  Her  pet 
subject  is  the  “Testing  Kitchen”  in  which 
menus  are  prepared,  lunches  and  dinners 
cooked  to  test  recipes.  Just  another  im¬ 
portant  and  valuable  service  of  the 
N.C.A.  to  its  members. 

The  Original  Popeye 

Secretary  Lee  Taylor  always  manages 
to  put  a  laugh  into  his  programs.  It  was 
a  one  man  show  this  time  and  a  good 
one.  Popeye  Welch,  the  man  with  a 
thousand  voices,  croaked  and  hooted  and 
wheezed  till  the  boys  begged  for  mercy. 
Readers  wouldn’t  believe  that  one  man 
could  stage  an  opera  but  he  presented 
Carmen,  male  and  female  voices,  musical 
accompaniment,  direction,  dialogue,  et  al. 
He  literally  bowled  them  over. 

Officers 

At  the  business  meeting,  Howard  T. 
Cumming,  Curtice  Brothers  Company, 
was  unanimously  elected  President.  Oth¬ 
er  officers  elected  were:  Vice-President — 
H.  F.  Patterson,  Lyndonville  Canning 
Company,  Lyndonville;  Treasurer — E.  M. 
Simpson,  Snider  Packing  Corporation, 
Rochester. 

New  Directors:  H.  F.  Patterson,  Lyn¬ 
donville  Canning  Company;  N.  B.  Pratt, 
Silver  Creek  Preserving  Company;  and 


Peter  Naeye,  Marion  Canning  Company. 

The  ever  popular  cocktail  parties  of 
American  and  Continental  Can  Com¬ 
panies  preceded  the  Annual  Dinner 
Dance. 

PICKLE  REPORTS  TO  STOP 

The  disappearance  of  salt  and  dill 
stocks  from  tanks  from  October  1,  1940 
to  September  30,  1941,  was  reported  by 
the  Agricultural  Marketing  Service  in  its 
November  12  report  to  have  been  6,150,- 
000  bushels.  The  Directors  of  the  Na¬ 
tional  Pickle  Packers  Association,  con¬ 
vinced  that  the  Government’s  table  of 
disappearance  is  misleading  in  that  the 
trade  considers  it  represents  consump¬ 
tion,  took  the  matter  up  with  the  Mar¬ 
keting  Service  through  the  Association’s 
Committee  which  went  to  Washington 
last  month. 

The  Board  held  that  since  no  allowance 
was  made  for  pickles  already  used  from 
the  new  crop,  the  table  does  not  repre¬ 
sent  total  stock  used  and  therefore  has 
no  purpose.  If  to  the  6,150,000  bushels, 
there  were  added  the  cucumbers  used 
from  the  new  crop  (brine  pickles  al¬ 
ready  shipped  out  or  fresh  pickles  put 
into  overnight  dills,  fresh  cucumber 
pickles  and  so  on)  the  total  disappear¬ 
ance  would  be  7,289,000  bushels. 

The  consumption  is  arrived  at  by  add¬ 
ing  to  the  total  on  hand  a  year  ago,  7,- 
006,000  bushels,  the  new  crop  of  1941  of 
7,701,000  bushels,  and  then  deducting  the 
total  stocks  on  hand  this  year  of  7,418,- 
000  bushels,  which  would  show  the  true 
consumption  of  7,289,000  bushels,  instead 
of  6,150,000,  which  the  Government 
called  disappearance  and  which  has  no 
real  meaning  to  the  industry. 

As  a  result  of  the  showing  made  by 
the  Committee,  the  Marketing  Service 
agreed  that  it  would  discontinue  the 
Table  of  Disappearance  in  future  re¬ 
ports,  and  show  if  possible  the  real 
consumption. 

SPECIAL  CHICAGO  “REPS”  CANNERS 
CONVENTION  MEETING 

Two  nationally  prominent  speakers 
will  address  some  500  Canner  Conven¬ 
tion  visitors  on  “Food  Merchandising 
During  Uncertain  19U2-U3,”  at  a  special 
Monday  noon,  January  26,  1942,  meeting 
to  be  held  in  the  Gold  Room  of  the  Con¬ 
gress  Hotel,  sponsored  by  the  Chicago 
Association  of  Manufacturers’  Repre¬ 
sentatives.  Executives  and  representa¬ 
tives  of  the  nations  leading  food  firms 
will  make  up  the  audience.  All  interested 
in  current  food  merchandising  problems 
are  welcome.  Reservations  can  be  made 
through  Bob  White,  Chairman,  1100  N. 
LaSalle  Street,  Chicago. 

CANNERY  CHANCES  HANDS 

Lloyd  M.  Wilhite  and  Elizabeth  Pep¬ 
pers  have  retired  from  the  North  Holly¬ 
wood  Cannery,  North  Hollywood,  Calif., 
and  R.  L.  Isitt,  J.  D.  and  Jessie  Cutler, 
Minnie  Hall  and  Hattie  Ralston  will  con¬ 
tinue  and  assume  liabilities. 
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Secretary  Wickard  Announces  Program  for  Record 
Packs  of  Canned  Vegetables 


Washington,  December  19,  1941. 
The  greatest  pack  of  canned  vege¬ 
tables  in  the  history  of  the  country 
is  to  be  produced  to  meet  war  time 
needs  under  a  program  for  1942 
announced  today  by  Secretary  of 
Agriculture,  Claude  Wickard. 

Final  goals  established  after  ex¬ 
tensive  study  of  needs  provide  for 
1942  packs  of 

1 .  40,000,000  cases  canned  tomatoes 

2.  38,000,000  cases  of  canned  peas 

3.  12,500,000  cases  of  canned  snap 
beans 

4.  24,000,000  cases  of  canned  corn 
Secretary  Wickard  said  that 

these  quantities  should  provide  the 
nation  with  sufficient  supplies  to 
meet  the  needs  of  increased  domes¬ 
tic  consumption  in  1942-43,  as  well 
as  meet  military,  school-lunch  and 
lend-lease  requirements  and  pro¬ 
vide  for  normal  carry-overs  into 
the  next  season. 

The  1942  pack  goal  for  these 
four  leading  canned  vegetables 
combined  exceeds  by  approximately 
15  per  cent  the  record  1941  packs 
of  these  products.  The  goal  of  40,- 
000,000  cases  for  canned  tomatoes 
is  about  one-quarter  higher  than 
the  1941  pack.  For  canned  peas 
the  pack  goal  is  about  one-third 
larger  than  that  of  1941.  The  goal 
for  canned  snap  beans  is  about  the 
same  as  the  1941  pack,  while  for 
canned  corn  the  goal  is  about  2,- 
000,000  cases  less  than  the  record 
breaking  pack  of  1941. 

“As  a  nation  at  war  in  a  world 
struggle  against  aggression,  we 
must  keep  on  increasing  our  total 
food  production  from  the  record 
levels  we  have  already  reached 
this  year,”  Secretary  Wickard 
said.  “Every  effort  should  be  made 
in  the  case  of  canned  tomatoes  and 
canned  peas  even  to  exceed  the 
goals  as  a  safe  cut  against  any  con¬ 
tingency.  These  two  canned  vege¬ 
tables  are  especially  and  urgently 
needed  for  next  year  in  building  the 
health  and  strength  of  our  civilian 
and  military  forces,  as  well  as 
meeting  the  requirements  of  our 

O 


Special  to  The  Canning  Trade 

friends  abroad  fighting  for  de¬ 
mocracy’s  cause.” 

The  program  announced  by  Sec¬ 
retary  Wickard  provides  for  spe¬ 
cial  assistance  to  growers  and  can- 
ners  in  attaining  the  unprecedented 
production  of  canned  tomatoes  and 
canned  peas  required  by  the  1942 
goal.  These  packs  are  larger  than 
those  which  could  reasonably  be 
expected  without  extra  efforts  to 
obtain  them.  This  assistance  in¬ 
cludes  : 

1.  Establishment  of  prices  at 
which  the  Department  of  Agricul¬ 
ture  offers  to  purchase  canned  to¬ 
matoes  and  canned  peas. 

2.  Establishment  of  fair  mini¬ 
mum  prices  which  canners  should 
pay  to  growers  of  tomatoes  and 
peas  for  canning  before  becoming 
eligible  to  sell  these  two  products 
to  the  Department  of  Agriculture. 

3.  Helping  growers  in  obtaining 
fair  contracts  with  canners  of  these 
two  vegetables;  and 

4.  Aiding  cooperating  growers 
and  canners  in  obtaining  materials 
and  facilities  for  producing  and 
canning  these  vegetables. 

The  program  was  developed  in 
the  light  of  information  supplied 
by  representatives  of  growers,  can¬ 
ners  and  extension  workers  from 
more  than  30  States  attending  the 
recent  Canning  Vegetable  Confer¬ 
ence  called  by  the  Department  of 
Agriculture. 

The  Department  of  Agriculture 
through  the  Agricultural  Market¬ 
ing  Administrator  will  purchase  all 
quantities  of  1942  canned  tomatoes 
offered  to  it  through  December  31, 
1942,  and  all  quantities  of  1942 
canned  peas  offered  to  it  through 
October  31,  1942,  at  based  prices 
of  (a)  95  cents  per  dozen  No.  2 
cans  F.O.B.  cannery  for  U.  S.  Grade 
C  canned  tomatoes;  and  (b)  $1.10 
per  dozen  No.  2  cans  Alaskas  or 
sweets  F.O.B.  cannery  for  U.  S. 
Grade  C  canned  peas,  provided  that 
the  canner  making  the  offer  in  the 
case  of  both  canned  tomatoes  and 
canned  peas  has  been  certified  by 
U.  S.  D.  A.  State  Defense  Boards 


as  having  agreed  by  contract  with 
growers  to  pay  at  least  the  mini¬ 
mum  price  applying  to  their  par¬ 
ticular  locality.  Such  minimum 
prices  to  growers  shall  be  not  less 
than  $5.00  per  ton  in  the  case  of 
tomatoes  for  canning  and  $17.50 
per  ton  in  the  case  of  peas  for  can¬ 
ning,  over  the  comparable  average 
1940  prices  found  by  the  State  De¬ 
fense  Board  to  have  been  paid  to 
growers  in  its  State  or  areas  with¬ 
in  the  State. 

In  view  of  the  close  relationship 
between  tomatoes  for  canning  and 
tomatoes  for  products,  the  Defense 
Boards  will  recommend  fair  prices 
to  be  paid  by  processors  of  toma¬ 
toes  in  each  State  or  area  thereof 
comparable  to  the  prices  deter¬ 
mined  for  tomatoes  for  canning  (at 
least  the  minimum  of  $5.00  per  ton 
over  1940  prices  to  growers  in  the 
State  or  area  thereof).  The  De¬ 
partment  contemplates  no  pur¬ 
chases  of  canned  tomato  products. 
Neither  does  it  contemplate  pur¬ 
chases  of  canned  corn  nor  canned 
snap  beans. 

“We  expect  all  canners  to  coop¬ 
erate  by  contracting  acreages  to 
the  full  extent  of  their  plant  capac¬ 
ity  and  by  making  their  contract 
prices  to  growers  at  least  the  njini- 
mum  made  possible  by  the  pro¬ 
gram,”  Secretary  Wickard  said. 
“Moreover,  every  canner  should 
plan  his  operations  with  the  view 
to  contributing  his  share  of  the 
supplies  needed  by  the  Depart¬ 
ment.”  Growers  can  assure  them¬ 
selves  of  securing  fair  prices  fo’- 
their  1942  production  only  by  en¬ 
tering  into  specific  contracts  with 
cooperating  canners.  Growers  en¬ 
tering  into  these  contracts  are  ex  ¬ 
pected  to  grow  the  necessar ' 
acreage.  This,  too,  will  prevex  ': 
waste,  as  it  should  be  reduced  to  x, 
minimum  in  the  coming  yea’. 
Growers  and  canners  will  be  assist¬ 
ed  by  the  Department  in  obtainir  X 
priorities  for  materials,  equipment 
and  plant  facilities  required  in  ti:3 
production  and  canning  of  tfc3 
vegetables. 

THE  CANNING  TRADE  •  December  22,  19^*1 


<^ull  information  concerning  the 
01  ration  of  the  program  for  can- 
ni.  g  vegetables  will  be  supplied 
gi  wers  by  the  Agricultural  Ad- 
ju-tment  Administration  and  the 
Ex  tension  Service  in  order  to  as¬ 
sist  them  in  obtaining  fair  con¬ 
tracts  with  canners  and  to  insure 
that  the  required  expansion  in  acre¬ 
age  of  tomatoes  and  peas  for  can¬ 
ning  will  be  in  line  with  the  canning 
facilities  that  are  available  in  the 
various  States  and  local  areas  with¬ 
in  these  States.  Growers  will  be 
asked  to  expand  acreage  only 
where  adequate  facilities  are  avail¬ 
able  and  where  canners  are  con¬ 
tracting  acreage  for  at  least  the 
minimum  prices  for  canning  toma¬ 
toes  and  peas  determined  by  the 
State  Defense  Boards. 

In  this  program  the  State  De¬ 
fense  Boards  will 

1.  Provide  leadership  in  obtain¬ 
ing  the  necessary  increases  in 
acreage  and  the  full  utilization  of 
available  canning  capacity,  so  that 
each  State  makes  its  maximum 
contribution  towards  reaching  the 
national  goal; 

2.  Recommend  to  the  Depart¬ 
ment  the  separate  producing  areas 
within  the  State  and  minimum 
grower  prices  applicable  to  those 
areas;  and 

3.  Certify  to  the  Department  in¬ 
dividual  canners  who  have  agreed 
to  contract  with  growers  for  at 
least  the  minimum  prices. 

Stocks  of  canned  tomatoes  and 
peas  purchased  through  the  Agri¬ 
cultural  Marketing  Administrator 
under  the  program  are  intended  to 
be  used  by  military  and  lend-lease 
pure’  ases  and  for  school  lunch  dis¬ 
tribution.  In  acquiring  supplies  at¬ 
tention  will  be  given  to  civilian  as 
well  is  other  Government  needs. 
The  'tanned  tomatoes  and  peas 
boug  I;  are  not  intended  for  sale  in 
domr  tic  channels,  unless  domestic 
com.  i  jrcial  prices  of  these  products 
rise  iduly. 

SIMPLIFIED  CAN  SIZES 

Ea  governmental  action  to  limit  the 
numV  of  can  sizes  permitted  food 
Packe  is  probable,  according  to  M.  L. 
Toulr  secretary  of  the  National- 
Amei  n  Wholesale  Grocers’  Associ¬ 
ation. 

In  •  iging  this  matter  to  the  attention 
di  ibutors  this  week,  Mr.  Toulme 
Wrote 

“W-  lesale  grocers,  particularly  those 
distri..  dng  their  own  brands,  should 


purchase  labels  from  now  on  most  care¬ 
fully  in  an  effort  to  avoid  waste  and  loss, 
in  view  of  the  fact  that  war  is  bound 
to  bring  about  a  reduction  in  the  number 
and  sizes  of  tin  cans  for  food.  It  is  well 
known  that  Government  defense  agencies, 
including  0PM  and  OPA  and  others,  are 
actively  at  work  on  a  can  size  simplifica¬ 
tion  program.  A  sub-committee  of  0PM 
Food  Section’s,  Fruit,  Fish  and  Vege¬ 
table  Canning  Industry  Advisory  Com¬ 
mittee,  will  meet  soon  with  can  makers 
under  Government  auspices  for  action 
on  this  problem.  An  effort  will  be  made 
to  make  announcements  of  a  firm  nature 
before  January  1. 

“While  it  is  not  possible  to  forecast 
what  particular  sizes  of  cans  will  be  out¬ 
lawed  or  the  number  of  can  sizes  that 
will  be  retained,  it  is  certain  that  there 
will  be  curtailment  of  sizes. 

“Wholesale  grocers  will  recall  that, 
after  years  of  study  by  National  Can¬ 
ners  Association  in  cooperation  with  the 
Bureau  of  Standards,  and  with  the  ap¬ 
proval  of  National-American  Wholesale 


Many  a  soldier  will  eat  the  big  yule- 
tide  meal  with  his  family  this  year.  But 
those  remaining  in  the  various  camps, 
posts  and  cantonments  will  enjoy  the 
“best  Christmas  Dinner  in  Army  his¬ 
tory,”  according  to  mess  sergeants. 

For  months  food  specialists  of  the 
Quartermaster  Corps  have  been  working 
on  a  model  menu  and  it  has  now  been 
sent  to  all  Corps  Area  Commanders.  It 
provides  a  balanced  diet  for  the  festive 
meal  and  is  flexible  enough  to  perrriit 
substitutions  and  changes  to  meet  indi¬ 
vidual  tastes  and  local  markei-ing  con¬ 
ditions.  The  Menu  follows; 

Celery  and  Olives 
Fruit  Cup 
Tomato  Soup 
Roast  Turkey 
Sage  Dressing 
Giblet  Gravy 
Cranberry  Sauce 
Mashed  White  Potatoes 
Buttered  Peas  or  other 
Canned  Vegetables 
Mashed  Hubbard  Squash  or 
other  Fresh  Vegetables 
Lettuce  with  Russian  Dressing 
Hot  Rolls  and  Butter 
Mince  Pie — Cheese 
Ice  Cream 

Chocolate  Layer  Cake 
Grapes,  Oranges 
Apples,  Bananas 
Mixed  Nuts 
Mints,  Hard  Candy 
Coffee 

The  cost  of  this  menu  works  out  to 
approximately  70  cents  per  man — based 
on  current  prices.  However,  individual 
housewives  probably  will  not  be  able  to 
duplicate  this  cost  due  to  the  fact  that 
the  Army  buys  in  tremendous  quanti¬ 
ties,  and  at  the  best  available  prices, 
throughout  the  entire  country. 


Grocers’  Association,  Simplified  Practice 
Recommendation  R  155-40  for  “Cans  for 
FRUITS  AND  VEGETABLES  (names, 
dimensions,  capacities  and  designated 
use),”  was  formally  promulgated,  effec¬ 
tive  September  1,  1940.  This  voluntary 
can  size  simplification  program  listed 
only  41  sizes  of  cans.  Unofficial  talk  in 
Washington  has  centered  around  the  pos¬ 
sibility  or  hope  that  0PM  might  adopt 
R  155-40,  and  thus  simply  give  official 
Government  status  to  the  voluntary  pro¬ 
gram  for  the  duration  of  the  emergency. 

“NAWGA  desires  to  notify  members 
of  the  current  situation  and  the  proba¬ 
bilities  of  the  near  future.  If  copies  of 
the  Simplified  Practice  Recommendation 
R  155-40  have  been  misplaced,  NAWGA 
suggests  that  interested  wholesale  gro¬ 
cers  secure  copies  of  it  by  writing  direct 
to  SUPERINTENDENT  OF  DOCU¬ 
MENTS,  WASHINGTON,  D.  C.  Copies 
may  be  secured  at  5  cents  each.” 

(See  1941  Canning  Trade  Almanac 
pages  244-248) 


Army  chefs  will  cook  approximately 
IVz  million  pounds  of  turkeys  for  the 
big  meal.  The  Quartermaster  Corps, 
which  supplies  the  food  for  the  Army, 
figures  on  the  basis  of  70  pounds  of  un¬ 
drawn  turkeys  for  a  meal  for  100  men. 
That’s  the  usual  issue  for  a  meal,  just 
as  the  turkeys  are  bought  and  before 
they  are  drawn.  But  Christmas  is  a 
special  day  and  it  is  believed  that  most 
Army  cooks  will  figure  on  the  basis  of 
100  pounds  of  turkey  for  each  100  men, 
for  the  holiday  meal,  or  one  pound  per 
man. 

When  Army  men  sit  down  to  this  de¬ 
licious  meal,  more  than  12,000  mess  halls 
and  cafeterias  will  be  decorated  in  a  gay, 
Yuletide  motif.  Vari -colored  crepe  pa¬ 
per  ribbons,  holly  leaves  and  poinsettias 
will  bedeck  the  windows,  walls  and  ceil¬ 
ings.  An  enormous  evergreen  tree,  cov¬ 
ered  with  artificial  snow,  electric  bulbs 
of  every  color,  to  mention  but  a  few  of 
the  trimmings,  will  be  lighted  for  the 
occasion. 

Speaking  of  trees,  Iceland  units  of  the 
Army,  which  have  been  noting  the  ab¬ 
sence  of  suitable  Christmas  trees  in  that 
northern  outpost  can  now  breathe  easier. 
Evergreens  suitable  for  Christmas  are 
now  on  the  way  there  accompanied  by 
all  the  trimmings.  They  are  the  gift  of 
the  American  Red  Cross. 

After  the  meal  the  enlisted  men  will 
enjoy  an  informal  entertainment  session 
that  will  be  spontaneous  and  carefree. 
Chances  are,  in  many  a  mess,  that  some 
music  lover  among  the  enlisted  men,  will 
pull  a  harmonica  from  his  pocket. 
Whereupon  Army  songs  and  Christmas 
carols  will  be  delivered  in  robust,  if  not 
well  trained,  voices. 

Many  soldiers,  of  course,  will  attend 
the  special  services  conducted  by  the 
chaplains  of  the  diiferent  faiths. 


CHRISTMAS  DINNER  IN  THE  ARMY 
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GRAMS  of  INTEREST 


CORN  STOCKS 


0PM  APPOINTS  INDUSTRY  COMMITTEES 

The  Bureau  of  Industry  Advisory 
Committees  of  0PM,  December  10th 
named  the  following  committee  for  the 
can  manufacturers  industry:  Adam  Bat- 
dorf,  Liberty  Can  &  Sign  Company;  L. 
H.  Clark,  J.  L.  Clark  Manufacturing 
Company;  F.  J.  Costello,  Federal  Tin 
Company;  W.  C.  Cross,  The  Carnation 
Company;  D.  W.  Figgis,  American  Can 
Company;  L.  F.  Gieg,  National  Can  Cor¬ 
poration;  J.  F.  Hartlieb,  Continental 
Can  Company;  D.  M.  Heekin,  The 
Heekin  Can  Company;  E,  A.  Mignacco, 
Western  Can  Company;  George  A.  Mil- 
ten,  George  A.  Milton  Can  Company;  F. 
T.  Nesbitt,  Owens-Illinois  Can  Company; 
R.  S.  Solinsky,  Cans,  Inc.;  Richard  P. 
Swartz,  Ci-own  Can  Company;  and  E. 
R.  Thompson,  Thompson  Can  Company. 


CANNING  INDUSTRY  TECHNICAL 
COMMITTEE 

O.P.M.’s  canning  industry  advisory 
committee  has  announced  a  technical 
subcommittee  composed  of  Carl  Scudder, 
John  S.  Mitchell,  Inc.,  Windfall,  Ind., 
Henry  P.  Taylor,  Taylor  &  Caldwell, 
Inc.,  Walkerton,  Va.,  Harold  Humphreys, 
Snyder  Packing  Corp.,  Rochester,  N.  Y., 
H.  L.  Cannon,  H.  P.  Cannon  &  Son,  Inc., 
Bridgeville,  Del.,  and  H.  M.  Riley,  H.  J. 
Heinz  Co.,  Pittsburgh,  Pa.  Specific 
problems  of  plant  operation,  can  sizes 
and  the  like  will  be  scanned  by  this  sub¬ 
committee  prior  to  submission  to  the  full 
committee. 


THE  PROBLEMS  OF  PACK  INCREASES 

In  order  to  produce  the  additional  12 
million  cases  of  peas  asked  by  the  Fed¬ 
eral  Government  in  1942  for  defense  and 
lend-lease  needs,  it  was  closely  estimat¬ 
ed  that  2,000  additional  viners  would  be 
required.  A  survey  of  the  viner  manu¬ 
facturers  discloses  that  if  materials  were 
made  immediately  available  between  800 
and  850  pea  viners  might  be  produced, 
under  favorable  conditions,  from  now  to 
pea  time.  To  further  meet  the  increased 
production  of  canned  foods  requested, 
blanket  order  is  sought  for  all  machinery 
necessary  for  the  production  of  canned 
peas  and  tomatoes  with  a  rating  of  A-2 
or  better. 

SMA  PURCHASES 

Canned  food  purchases  of  the  Surplus 
Marketing  Administration  for  the  week 
ending  November  29th  include  9,942,332 
pounds  of  canned  pork  meat,  430,016 
pounds  of  canned  chicken,  874,600  cases 
of  evaporated  milk,  106,210  cases  spot 
tomatoes,  48,259  cases  spot  fish,  225,500 
cases  apples,  109,127  cases  peaches,  2,000 
cases  green  beans,  1,250  cases  spinach, 
1,250  cases  canned  celery  and  2,329,980 
pounds  canned  ration. 


WAR  SPEEDS  ARMY  PROCUREMENT 

Included  in  the  4  million  dollars  worth 
of  Army  food  and  equipment  procured 
within  six  hours  after  instructions  were 
received  from  the  Quartermaster  General 
in  Washington,  and  which  set  a  new  high 
in  speedy  procurement  at  the  Chicago 
Quartermaster  Depot,  were  3,239,616 
various  sized  cans  of  corned  beef  valued 
at  $902,358,  supplied  by  Swift  &  Com¬ 
pany,  Libby,  McNeill  &  Libby,  Armour 
&  Company,  Derby  Foods,  Inc.,  Republic 
Foods  Products  and  Wilson  &  Company. 

Other  purchases  making  up  the  total 
included  207,000  steel  cots,  71,000  trunk 
lockers,  280,000  folding  canvas  cots  and 
3,819,826  pounds  of  boneless  beef. 


ARMY  WANTS  KRAUT 

An  informal  invitation  to  bid  on 
28,637  dozen  10s  fancy  canned  sauer 
kraut  or  as  an  alternative  105,000  dozen 
2^48  is  asked  by  the  Chicago  Quarter¬ 
master  Depot,  1819  W.  Pershing  Road, 
for  opening  9:00  A.  M.  December  26th. 


LEND-LEASE  DELIVERIES 

Lend-lease  food  shipments  to  the  Brit¬ 
ish  Government  for  October  reached  a 
new  high  of  550  million  pounds  valued 
at  60  million  dollars.  Agricultural  com¬ 
modities  delivered  to  Britain  from  the 
beginning  of  operations  in  April  to  No¬ 
vember  1st,  amount  to  2,200,000,000 
pounds.  Cost  of  commodities  delivered 
at  shipping  points  was  250  million 
dollars. 


FSCC  WANTS  POTATOES 

The  Federal  Surplus  Commodities 
Corporation  has  asked  for  bids  on  any 
quantity  of  canned  whole  white  potatoes, 
packed  in  No.  2  or  No.  2V4  cans,  24  to 
the  case,  according  to  specifications  an¬ 
nounced  in  the  invitation,  to  be  in  the 
hand  of  the  purchasing  agent,  FSCC, 
Washington,  D.  C.,  before  January  15th, 
1942.  Offers  will  be  subject  to  accept¬ 
ance  not  later  than  January  20th. 


HAROLD  MUENCH  COES  WEST 

Harold  R.  Muench,  for  the  past  sev¬ 
eral  years  Wisconsin  representative  of 
Lansing  B.  Warner,  Inc.,  is  now  spend¬ 
ing  considerable  time  in  the  company’s 
San  Francisco  office,  replacing  Bill 
Prucha,  who  has  accepted  a  position  in 
the  insurance  department  of  California 
Packing  Corporation. 

Larry  Driscoll,  who  for  the  past  sev¬ 
eral  years  has  covered  the  Pacific  North¬ 
west  and  Inter-Mountain  States,  and 
Harold  Muench,  now  have  the  entire 
West  Coast  to  look  after  in  the  interest 
of  Warner. 


Latest  report  of  N.C.A.  Division  of 
Statistics,  December  16,  shows  that  more 
than  half  of  the  total  stocks  of  canned 
corn  have  been  shipped  during  the  season 
of  August  1  to  December  1,  1941,  leaving 
stocks  as  of  December  1  at  13,169,702 
cases,  as  compared  with  11,298,977  cases 
December  1st  of  last  year.  Shipments 
for  the  season  from  August  1  to  Decem¬ 
ber  1,  1940,  were  7,858,489  cases.  Ship¬ 
ment  during  November  this  year 
amounted  to  2,480,659  cases  compared 
with  shipments  during  November  1940,  of 
1,868,192  cases.  The  report  is  based  on 
returns  from  90  per  cent  of  the  canners 
packing  Sweet  Corn  in  1941  together  with 
estimates  for  the  10  per  cent  not  heard 
from. 

GERBER’S  CHICKEN  SOUP 

The  latest  addition  to  the  Gerber  line 
of  strained  foods  is  Strained  Chicken 
Soup,  a  combination  of  Chicken,  Milk 
and  just  the  right  mixture  of  vegetables 
and  cereals,  to  give  it  the  right  flavor. 
It  is  expected  that  this  new  product  will 
be  received  with  hearty  approval  for 
infant  and  invalid  diets,  as  well  as  for 
grown-ups  and  those  enjoying  the  best 
of  health. 

VIRGINIA  CANNERS’  DATES 

Secretary  F.  W.  Brugh  has  announced 
that  the  Virginia  Canners  Association 
will  hold  its  Annual  Meeting  at  the 
Roanoke  Hotel,  Roanoke,  Virginia,  Feb¬ 
ruary  11th  and  12th,  1942. 

ANGELICA  PRALINED  BEANS 

Originally  marketed  in  small  pans  on 
special  order,  Angelica  Foods,  Inc.,  of 
Caldwell,  New  Jersey,  by  moving  into  a 
new  modern  kitchen,  is  now  prepared  to 
supply  the  trade  with  their  famous  An¬ 
gelica  Pralined  Beans  in  convenient  can 
form. 

Angelica  Pralined  Beans,  entirely  dif¬ 
ferent  from  baked  beans  or  pork  and 
beans,  are  prepared  with  southern  molas¬ 
ses,  cane  sugar,  and  refined  beef  ...aet, 
according  to  a  recipe  that  has  been 
handed  down  through  family  genera  ions 
for  over  200  years.  Only  three  p'ople 
now  living  know  the  recipe. 

The  product  is  packed  in  a  re/  Jar 
packers’  can  with  the  label  lithogra'hed 
directly  on  the  metal  in  red,  buff  and 
blue.  Continental  Can  Company  sup’^lies 
the  container. 


ST.  LOUIS  BROKERS  ELECT  MOC  E 

A.  James  Moore  was  elected  tc  suc¬ 
ceed  Harry  L.  Wagner  as  preside  t  of 
the  St.  Louis  Food  Brokers  Associ  tion 
at  the  annual  meeting  recently  he’  '.  L. 
A.  Riedinger  was  elected  vice-presic*3nt; 
H.  O.  Smith,  treasurer;  and  H.  G.  I-iine, 
secretary. 

Directors  elected  are  C.  Hoffmt  a,  J. 
W.  Sonnenday,  Oscar  Fischer  and  Otto 
Scholl. 
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FICKLE  PACKERS  PLAN  PUBLICITY 
PROGRAM 

n  order  to  overcome  the  mistaken  be¬ 
lie'  that  pickles  have  no  food  value,  are 
n(  ;  nutritious  and  even  in  cases  are 
p(  isonous,  a  program  of  publicity  is 
pi.  nned  by  a  committee  of  the  National 
Pickle  Packers  Association,  based  on  the 
fii. dings  of  Dr.  F.  W.  Fabian,  Research 
Bacteriologist  of  the  Michigan  State  Col¬ 
lege  of  Agriculture,  who  has  been  con¬ 
ducting  research  on  the  food  and  vitamin 
values  of  cucumber  pickles  grown  in  the 
different  parts  of  the  country  for  the 
past  three  years.  A  Research  Publicity 
Fund  has  been  set  up  by  assessing  each 
manufacturer  cent  per  bushel  on  this 
year’s  intake  and  each  salter  %  cent  per 
bushel. 

CLEVELAND  BROKERS  ELECT 

At  the  recent  meeting  of  the  Cleveland 
Food  Brokers  Association,  Carl  H. 
Weber  succeeded  Arthur  M.  Jones  as 
president.  William  A.  Carney  was  elect¬ 
ed  vice-president;  Lloyd  E.  Reigler,  sec¬ 
retary;  and  C.  K.  Kirkpatrick,  treasurer. 

BROKER 

M.  A.  Rex  has  filed  a  statement  to  in¬ 
dicate  that  he  is  engaged  in  the  canned 
foods  brokerage  business  at  1685  Lafay¬ 
ette  Road,  Los  Angeles,  Calif.,  under  the 
firm  style  of  the  Surety  Sales  Company. 

PLAN  FISH  CANNERY 

Plans  are  under  consideration  for  the 
establishing  of  a  fish  cannery  at  Mon¬ 
terey,  Calif.,  by  James  A.  Davi,  Joe 
DiMaggio  and  John  Gradis. 

NEW  FISH  CANNERY 

The  Mission  Canning  Company,  Inc., 
Monterey,  Calif.,  whose  directors  include 
Salvatore  Ventimiglia  and  Marino  Tor- 
rente,  plans  the  erection  of  a  fish  can¬ 
nery  to  cost  an  estimated  $150,000. 

LIMITING  RETAIL  SALES 

Wholesale  grocers  in  many  parts  of 
the  c  intry  moved  promptly  this  week  to 
halt  aanic  buying  of  groceries  by  their 
reta  customers.'  In  many  cases,  a 
defin  1  policy  of  limitation  of  orders  was 
maa  '>ffective,  particularly  with  respect 
to  s  ar  and  canned  pineapple. 

It  expected  that  wholesale  grocers, 
aloi  vith  manufacturers  of  food  prod¬ 
uct;-  d  distributors  in  other  categories, 
will  ongly  support  immediate  action  by 
Conj  ss  toward  the  enactment  of  a 
wor'i  le  price  control  law,  and  that 
licer  ig  of  distributors  for  the  handling 
of  £  tegic  commodities  will  also  meet 
with  ’neral  support. 


LANSING  B.  WARNER  DEAD 

Mr.  Lansing  B.  Warner’s  many  friends 
and  acquaintances  in  the  canning  indus¬ 
try  will  grieve  to  learn  of  his  passing  on 
December  12  at  his  home  in  Hubbard 
Woods,  north  shore  Chicago  suburb.  He 
has  attained  the  age  of  78  years  and  his 
life  had  been  one  of  great  accomplish¬ 
ment.  He  entered  the  insurance  business 
in  1880  following  in  the  footsteps  of  his 
father,  John  Henry  Warner,  whose  experi¬ 
ence  in  that  field  has  been  outstanding. 


LANSING  B.  WARNER 


Lansing  B.  Warner  introduced  many 
progressive  and  constructive  ideas  on  in¬ 
surance  matters  and  was  a  courageous 
champion  of  the  policyholders’  rights 
and  privileges.  In  1907  he  founded 
Canners  Exchange  Subscribers  and  his 
organization,  Lansing  B.  Warner  Incor¬ 
porated,  is  operating  nation-wide,  serving 
the  industry  very  successfully.  He 
brought  to  the  industry  a  unique  idea 
for  the  alleviation  of  the  serious  fire  in¬ 
surance  problems  with  which  the  canners 
of  that  day  were  faced.  Standard  in¬ 
surance  rates  were  high  and  canning 
plants  were  considered  such  poor  risks 
by  all  insurance  companies  that  only  a 
small  amount  of  insurance  would  be  ac¬ 
cepted  by  any  company.  Today,  plants 
are  being  steadily  improved  and  pub¬ 
lished  rates  are  being  maintained  at  only 
a  fraction  of  what  they  then  were.  Under 
the  plan  originated  by  Mr.  Warner,  there 
have  been  additional  cash  savings  or  re¬ 
funds  to  the  canners  each  year.  These 
savings  aggregate  about  17  million  dol¬ 
lars  up  to  the  present  time. 

In  1913  a  similar  plan  was  put  into  ef¬ 
fect  for  the  Wholesale  Grocers  and  re¬ 
lated  food  lines.  This  group,  known  as 
Warner  Reciprocal  Insurers,  has  also 
been  very  successful — having  policyhold¬ 
ers  in  practically  every  State  of  the 
Union. 

Mr.  Warner  built  up  a  large  and  ef¬ 
ficient  organization  which  includes  over 
125  individuals,  many  of  whom  have 
been  associated  for  more  than  a  quarter 


century.  A  son  of  the  founder,  John 
Eliot  Warner,  has  been  prominent  in  the 
affairs  of  the  organization  for  22  years, 
in  various  managerial  and  official  capa¬ 
cities  and  succeeds  his  father  as  Presi¬ 
dent.  Other  officers  are  Arlindo  S.  Cate, 
Vice-President  and  C.  R.  Leland,  Vice- 
President  and  Treasurer. 

Honesty  and  integrity,  and  a  fixedness 
of  purpose  backed  by  an  indomitable 
courage  were  Mr.  Warner’s  outstanding 
attributes.  His  generous  nature  and 
broad  understanding  won  for  him  a  host 
of  staunch  and  loyal  friends  not  only  in 
the  industries  he  served  but  also  in  in¬ 
surance  circles. 

F.  E.  BOOTH  DEAD 

4 

With  the  passing  of  Frank  Edmund 
Booth  at  San  Francisco,  Calif.,  Decem¬ 
ber  12,  the  Pacific  Coast  canning  in¬ 
dustry  lost  one  of  its  picturesque  and 
beloved  pioneers  and  the  city  at  the 
Golden  Gate  lost  one  of  its  finest  citi¬ 
zens.  Born  at  Dubuque,  Iowa,  in  1863, 
he  came  to  San  Francisco  as  a  youth  and 
spent  most  of  his  life  here. 

Nearly  sixty  years  ago  he  became  in¬ 
terested  in  canning  salmon  on  the  Sacra¬ 
mento  River  and  at  Monterey,  and  later 
established  a  canned  foods  brokerage 
business  at  San  Francisco.  These  ac¬ 
tivities,  later  combined,  became  the  foun¬ 
dation  of  the  F.  E.  Booth  Company,  Inc., 
one  of  California’s  most  important  food 
canning  concerns.  It  was  largely  due  to 
the  enterprise  of  Mr.  Booth  that  the 
California  sardine  industry  came  into  ex¬ 
istence.  His  first  experimental  pack  of 
this  fish  was  made  in  1897  and  today 
sardines  are  a  highly  important  part  of 
the  State’s  canned  food  output. 

Death  came  after  a  brief  illness,  many 
in  the  trade  not  realizing  that  he  was 
seriously  ill.  He  is  survived  by  his 
widow,  Mrs.  Grace  Davis  Booth,  a  broth¬ 
er,  Alfred  V.  Booth,  of  Tennessee;  a 
daughter,  Mrs.  Kadah  Booth  Becker,  of 
Belvedere,  Calif.,  and  three  grandchil¬ 
dren,  Marilie  R.  Alvares,  Edward  Rus¬ 
sell  Rice  and  Frank  Booth  Rice. 

AMERICAN  GROCER  EDITOR  DIES 

Horace  Frary  Barrett,  65-year-old 
vice-president  and  editor  of  American 
Grocer,  died  Tuesday,  December  9th,  at 
the  General  Hospital,  East  Orange,  New 
Jersey,  following  a  major  operation.  Mr. 
Barrett  had  been  in  failing  health  for 
the  past  six  months  and  was  forced  to 
relinquish  his  duties  with  the  paper  last 
September.  During  the  27  years  that  he 
was  associated  with  the  American  Grocer 
he  made  many  close  friendships  with  men 
prominent  in  the  food  industry  of  the 
United  States,  who  had  a  high  regard 
for  his  integrity,  loyalty,  honesty  and 
generosity. 

He  is  survived  by  his  widow,  Anna  D. 
Barrett;  and  a  sister,  Mrs.  Thomas  Dean 
Beattie  of  Montclair,  New  Jersey;  three 
brothers,  N.  P.  H.  Barrett  of  Newark, 
New  Jersey;  H.  L.  Barrett  of  Mount 
Tabor,  New  Jersey;  and  W.  K.  Barrett 
of  Montclair,  New  Jersey. 


FLOTILL  BUYS  MODESTO 

F’l  .1  Products  Co.,  Inc.,  Stockton, 
Calit  arge  packers  of  tomato  paste  and 
tome  products,  has  purchased  the 
Modi  3  Canning  Co.,  Modesto,  Calif. 
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STUDY  NEW  PRODUCT 

by  "BETTER  PROFITS" 


Editorial  comment  in  issue  December  1,  re  the 
meeting  of  canners  and  growers,  held  in  Wash¬ 
ington  November  27  and  28,  points  out  that 
figures  for  1942  production  of  canned  or  processed 
vegetables,  “arid  other”  products,  do  not  call  for  such 
a  huge  increase  in  1942  production  as  we  were  led 
to  believe  would  be  set.  It  also  points  out  that  the 
figures  also  include  those  for  frozen  foods.  And  of 
course,  we  all  know  without  being  told  that  some  or 
all  of  these  figures  may  be  changed  upwards  or  down¬ 
wards. 

At  the  moment,  it  seems  as  if  we  might  be  better 
able  to  predict  with  some  reasonable  degree  of  accuracy 
the  probable  requirements  of  our  domestic  consump¬ 
tion  in  1942  than  to  make  an  accurate  estimate  of  goods 
to  be  taken  by  Great  Britain.  Frankly,  in  view  of 
what  has  been  allocated  to  this  program,  official  figures 
of  such  movement  in  1941  thus  far  do  not  do  us  much 
credit.  Without  doubt,  transfer  of  foods  across  the 
pond  in  the  year  to  come  will  be  much  greater.  Or 
else  we  won’t  be  helping  much ! 

Without  this  probable  incentive  to  increased  con¬ 
tracts  for  acreage  for  the  coming  year,  selfishness  on 
the  part  of  every  canner  ought  to  provoke  him  to  in¬ 
creases  in  his  probable  packs.  If  we  don’t  watch  out, 
processors  of  frozen  goods,  or  even  those  dehydrated, 
may  make  serious  inroads  on  our  logical  markets.  You 
can  not  lightly  dismiss  one  outstanding  fact.  One 
frozen  food  producer  does  much  more  than  seventy-five 
per  cent  of  all  business  in  frozen  foods.  This  factor 
stands  squarely  behind  an  aggressive,  comprehensive, 
merchandising  campaign  designed  to  make  many  more 
people  conscious  of  frozen  foods  each  year.  Look  at 
December  8  issue  of  Life  for  outstanding  food  ads  and 
what  do  you  find  ?  Pillsbury  Mills  certainly  make  your 
mouth  water  for  some  Pillsbury  griddle  cakes,  Minne¬ 
sota  Valley  Canning  Company  introduce  us  to  the 
“Ker-Nul”  and  we  read  all  about  Niblets  Corn;  Del 
Monte  Packing  Corporation,  not  to  be  outdone,  goes  all 
out  in  an  outstanding  attempt  to  make  us  like  all  four 
varieties  of  Del  Monte  corn,  whole  kernel,  white  cream 
style,  golden  cream  style,  and  Del  Monte  corn  on  the 
cob.  The  Carnation  Company  teases  us  again  with  a 
beautiful  ad  in  colors  re  Carnation  Milk  for  Infant 
Feeding. 

What  do  you  find  the  processors  of  frozen  foods  do¬ 
ing?  Simply  following  up  its  plan  of  long  standing: 
to  sell  a. housewife  a  meal  or  the  principal  parts  of  it. 
The  current  suggestion  calls  for  the  purchase,  by  those 
interested,  of  fish,  lima  beans  and  peaches.  Listen  to 
the  language  used  in  this  eye-compelling  color  ad  on 
Birdseye  Frozen  Foods. 

“Heavenly  Flounder  is  the  main  course — succu¬ 
lent  Birds  Eye  Flounder  Fillets,  cleaned,  boned 
and  quickly  frozen  as  fast  as  the  critters  could 
be  got  off  Old  Jeb’s  trawler.” 


“Luscious  lima  beans  are  the  vegetable:  Birds 
Eye  baby  limas,  as  sweet  and  garden  fresh  as  when 
they  were  picked.  Only  beans  at  the  head  of  the 
class  are  quick  frozen  by  Birds  Eye.  Again — 
no  fuss,  no  shelling,  everything  that’s  in  the  pack¬ 
age  you  can  eat  and  love” 

“Ah,  dessert!  Peaches,  beauties  of  just  right 
ripeness,  sliced,  sugared,  ready  to  serve.  Imagine 
— orchard-fresh  peaches  in  December;  This  eco¬ 
nomical  easy-to-prepare  meal  is  made  possible  by 
Quick-Freezing.  Enjoy  it  and  other  Birds  Eye 
Budget  dinners  often!” 

How  do  you  think  authorities  will  feel  when  priori¬ 
ties  are  to  be  stretched  a  bit  for  necessary  food  manu¬ 
facture  when  those  responsible  may  be  a  little 
prejudiced  toward  these  newer,  delicious  quick  frozen 
foods?  Remember,  the  frozen  foods  folks  had  requi¬ 
sitions  for  this  season’s  yields  upped  considerably; 
most  of  them  had  to  be  cut  down  on  account  of  failure 
of  the  industry  to  manufacture  enough  goods  to  fill  the 
firm  orders  they  had.  All  this  will  have  to  be  taken 
into  consideration  when  frozen  foods  folks  want  to 
increase  manufacture  next  season.  If  acted  upon  fa¬ 
vorably,  maybe  we  won’t  be  crowded  so  much  when 
we  come  to  make  our  packs. 

As  canners  interested  in  doing  all  we  can  to  aid  de¬ 
fense  and  at  the  same  time  remain  profitably  in 
business  we  must  think  clearly  about  two  angles  of  our 
business:  Government  requirements  and  domestic  de¬ 
mand.  So  far  Uncle  Sam  has  been  loath  to  put  on 
pressure;  civilian  requirements  have  been  considered 
in  every  case  where  extreme  demands  have  been  made 
for  stocks.  However,  a  shooting  war  of  any  sort  will 
change  the  picture  so  rapidly  you  will  think  it  has  al¬ 
ways  been  changed!  Every  government  in  the  world 
will  see  to  it  that  its  fighting  forces  get  the  best  avail¬ 
able  in  equipment,  clothing  and  food.  Ours  is  no 
exception.  You  may  then  look  for  heavier  demands 
for  food  from  the  government  buyers  in  1942.  The 
only  possible  way  you  can  honor  these  and  still  take 
reasonable  care  of  your  domestic  requirements  will  be 
by  increased  production,  of  either  your  existent  lines 
or  the  addition  of  new  ones.  Here  is  where  your  nat  ive 
American  git-up-and-git  will  come  prominently  into 
play.  The  success  with  which  you  do  increase  y  ur 
total  production  next  year  will  measure  your  suci  ;ss 
in  profitably  operating  your  plant.  If  you  arte  look  ng 
for  items  to  add  to  your  line,  you  can  almost  make  a  ist 
of  at  least  twenty.  Blindfold  yourself  tightly,  tal  i  a 
pin  and  stick  it  in  the  list  at  random.  Your  pin  p:  ck 
will  uncover  as  good  an  opportunity  for  production  ex¬ 
pansion  as  you  might  select  after  nights  and  night  of 
study.  With  but  one  exception — : 

If  I  were  actively  engaged  today  in  canning,  I  wc  ild 
not  sleep  until  I  had  learned  all  I  could  from  respons  jle 
authorities  about  the  chances  of  foreign  peoples  tal  ng 
to  the  consumption  of  soy  beans  in  cans.  We  ki  ow 
they  care  little  for  our  canned  corn,  (witness  Bri  'sh 
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Government  purchases  of  canned  foods  May  to  October 
d  not  mention  any  canned  corn  at  all).  Evaporated 
i  iilk,  canned  potatoes,  canned  fish,  canned  fruit,  canned 
t  jmatoes,  baked  beans  and  canned  pork  products.  We 
(.3  know  Hitlerian  forces  in  the  field  are  strong  on 
(liets  of  soy  beans;  we  do  know  soy  beans  are  high  in 
protein  content;  we  do  know  they  have  been  canned 
commercially  in  a  small  way  in  this  country.  We  do 
know  varieties  suitable  for  canning  have  been  isolated 
and  developed.  I  would  certainly  investigate  thoroughly 
all  possible  angles  having  to  do  with  canning  soy  beans 
in  1942. 

After  that,  I  would  go  further  and  learn  from  foreign 
buying  quarters  if  any  other  canned  foods  might  be 
accepted  by  their  peoples  in  the  event  necessity  de¬ 
manded  they  change  their  dietary  habits  for  the  dura¬ 
tion.  Canned  mush  for  instance  has  never  attained  a 
large  popularity  here  in  this  country,  but  we  have  no 
way  of  knowing  without  investigation  that  foreign 
people  might  not  like  canned  mush,  if  it  were  canned 
with  the  addition  of  a  strip  of  fat  and  a  strip  of  lean 
bacon.  Here  would  be  an  economical  ration  for  civilian 
populations  that  would  carry  a  high  caloric  content  and 
might  be  exported  to  splendid  advantage,  especially  in 
the  event  of  a  shortage  of  other  better  known  canned 
foods. 

The  other  day  I  stood  admiring  a  display  numbering 
over  100  different  shapes  and  kinds  of  candy  in  a  retail 
grocery  store  in  a  small  town.  It  was  arranged  for 
Christmas  selling,  of  course,  but  was  impressive, 
amounting  as  it  did  to  over  a  ton  and  a  half  of  candy. 
As  I  looked  it  over  I  overheard  a  gentleman  asking  for 


brown  bread  and  a  lady  waiting  on  him  said:  “I’m 
sorry,  we  haven’t  any  brown  bread,  all  we  have  is  the 
regular  whole  wheat,  or  rye  or  a  few  loaves  of  Italian 
Bread.”  He  laughed  and  said,  “Never  mind,  what  I 
wanted  was  that  brown  bread  you  used  to  have  in  tins.” 

In  our  desire  to  take  care  of  export  requirements, 
let’s  not  loose  sight  of  the  fact  we  may  neglect  some 
possible  source  of  greatly  added  business  right  here 
among  American  consumers.  I’ll  admit  brown  bread 
may  not  be  a  proper  or  fitting  item  over  which  to  cry 
because  the  gentleman  who  asked  for  it  was  disap¬ 
pointed,  but  you  get  what  I  mean.  Maybe  you  are 
canning  yams  or  sweet  potatoes.  Your  sales  this  year 
to  date  may  not  be  what  you  even  expected  but  that  is 
no  sign  they  will  not  eventually  amount  to  all  you  wish 
and  more.  With  canned  fish  as  scarce  as  it* will  be 
before  new  packs  are  available,  as  high  as  it  is,  some 
other  foods  in  tin  may  easily  take  the  place  of  salmon. 

The  problem  of  selection  is  yours  but  the  task  is 
worthy!  Stay  in  a  medium  price  range  if  you  can. 
More  folks  will  have  dimes  in  1942  than  will  have 
dollars,  but  still  for  the  few  who  will  always  have 
what  they  want  if  it  is  procurable,  your  canning  of 
some  delicacy  may  be  just  the  thing  that  will  establish 
you  in  a  business  for  a  long  time.  And  if  you  are  for¬ 
tunate  enough  to  be  canning  a  line  of  foods  in  1942  and 
are  able  to  advertise  them,  work  on  the  idea  of  menu 
suggestions  or  a  meal,  not  just  one  item.  Don’t  let  the 
frozen  foods  people  do  all  the  constructive  advertising 
lest  it  react  unfavorably  on  the  sale  of  canned  foods  as 
a  whole.  Do  your  part  in  winning  the  war  and  the 
peace  too ! 


^  meet  your  trade  requirements. 


EDMONT  LABELCOM  PANV 


I NC OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 

FORD  VIRGINIA 


COMPREHENSIVE 

INSURANCE 

PROTECTION 

which  protects  you  automatically 

FOR  THE  RIGHT  AMOUNT 

AT  ALL  TIMES . 

AT  MINIMUM  COST  .  .  . 

CAHNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER- INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 
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SPLIT  LOAD  PEA  DEGRADED 


BEAN  SEED 


The  U.  S.  Government  Has 
Called  For  An  Increased 
Acreage  Of  Beans  for  1942— 

HAVE  YOU  COVERED  YOUR  NEEDS? 


THE  BERLIN  CHAPMAN  COMPANY,  BERLIN,  WIS. 

“A  Single  Unit  or  A  Complete  Canning  Plant’’ 


N.  K.  &  Co.  Strains  give  good  results  because  they  have 
been  carefully  selected,  rogued  and  fitted  for  critical 
users.  Increase  your  yields-improve  your  pack  by  using 
N.  K.  &  Co.  seed. 


STRINGLESS  GREEN  POD.  N.  K.  &  CO.  Strain, 
FULL  MEASURE,  TENDERGREEN,  MOSAIC 
RESISTANT  GREEN  REFUGUEE  (Idaho  Strain) 


The  BERLIN  CHAPMAN  Split  Load  Pea  Regrader  accomplished  what  no  other  pea  grader  on 
the  market  accomplished.  It  splits  the  load  so  as  to  get  quadruple  capacity  on  the  screens,  and 
regrades  the  split.  No  other  grader  that  we  know  of  regrades  the  split,  as  it  is  a  patented  feature. 
Furthermore,  this  grader  is  built  to  set  in  the  same  space  as  your  old  Colossus  Grader. 


Cover  your  needs  today  from 

Northrup,  King  &  Co. 

Seed  Growers  and  Merchants  Since  1884 

Minneapolis,  Minn. 


Tendergreen — N.  K.  &  Co.  Strain.  Note  heavy  set 
and  well  formed  pods— "meaty"  thick  fleshed 


14 


THE  CANNING  TRADE  •  December  22,  1  ^41 


IHE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Normal  Pre-Christmas  Market — The  Diffi¬ 
culty  of  Quoting  the  Market  Prices — ^To 
Our  Correspondents,  Many  Thanks! 

NORMAL  —  Strange  as  it  may 
seem  the  effect  of  the  outbreak  of 
war,  upon  the  canned  foods  mar¬ 
ket  and  prices,  has  been  to  bring 
market  conditions  back  to  normal. 
Up  to  that  devastating  attack  upon 
Hawaii,  or  in  other  words,  during 
the  preparations  for  war,  the 
canned  foods  market  and  all  other 
markets  as  well,  seethed  with  en¬ 
ergy  and  the  desire  to  add  to  in¬ 
ventories,  right  on  through  the 
usual  Christmas  slow-down.  But 
with  that  dastardly  act,  followed 
by  the  declaration  of  war,  a  pause 
in  buying  came  over  the  country, 
retail  as  well  as  wholesale,  and 
now  things  are  as  quiet  as  they 
always  are  just  before  Christmas, 
and  just  before  the  year-end  in¬ 
ventory  time.  There  is  no  panic, 
nor  has  the  slackening  in  buying 
come  from  fear;  it  is  just  that 
all  hands  have  paused  to  get  their 
bearings.  On  the  Pacific  Coast, 
largely,  suspension  of  buying,  or 
rather  of  selling  except  for  small 
fill-in  orders,  was  requested  on  all 
unsold  canned  foods,  until  the  Gov¬ 
ernment  could  survey  the  situation, 
and  determine  what  proportion 
they  would  need.  In  other  sec- 
tior  s,  and  on  the  coast,  too,  of 
course,  stocks  of  unsold  goods  were 
so  mall  as  to  force  canners  to 
withhold  offerings,  so  as  to  insure 
car  for  regular  customers.  If  there 
wc  any  canners  who  could  not 
ha\  sold  out  with  a  rush,  sometime 
be+  ien  now  and  the  ending  of  the 
car  mg  season,  we  have  not  heard 
of  hem.  But  there  had  grown 
up  very  commendable  practice 
an  g  the  better-business  canners, 
an  hat  was  to  hold  enough  goods 
so  at  regular  customers  could  be 
su]  ied  over  the  whole  year.  That 
is  :  way  to  build  consumer  good- 
wi  -'n  any  line  of  canned  foods, 
an  he  only  way.  The  other  way 
is  sell  out  as  soon  as  packing 
ha:  been  completed;  then  if  the 


consumers  happen  to  like  the 
brand,  well,  they  will  just  have  to 
wait  until  more  has  been  packed 
next  season!  That  is  not  good 
business,  because  they  can’t  wait, 
and  won’t,  and  so  some  other  can- 
ner  gets  in.  But  again  the  con¬ 
sumer  is  not  pleased,  because  as 
soon  as  the  new  pack  has  been  tried 
and  liked,  the  supply,  again,  will 
be  found  exhausted. 

This  unwise  marketing  practice 
was  rapidly  being  corrected — and 
then  came  the  preparations  for 
war,  the  lease-lend  and  the  tre¬ 
mendous  demands  created  by  the 
^increasing  numbers  at  steady  work, 
mnd  good  wages.  Supplies  ran  out 
more  rapidly  than  anyone  had  ever 
before  seen,  and  despite  small  but 
steady  advances  in  prices.  And  it 
looked  as  if  the  market  might  be 
bare  almost  before  we  got  into  the 
new  year.  Now  there  has  come  a 
pause,  and  it  is  to  the  benefit  of 
the  whole  industry,  producers  and 
distributors.  During  this  pause 
prices  are  set,  unchanged  as  a  rule ; 
and,  of  course,  there  is  no  weak¬ 
ness.  Some  items,  like  baked  beans 
now  so  heavily  in  demand  for  the 
armed  forces,  ours  and  overseas, 
have  had  to  be  advanced,  because 
the  prices  of  dry  beans  have  moved 
way  up.  There  again  it  is  because 
of  the  sudden  call  for  dry  beans 
by  all  countries  and  peoples,  war¬ 
time  demand,  rather  than  any 
shortage. 

MARKET  PRICES — We  are  contin¬ 
uing  the  publication  of  our  regular 
canned  foods  market  pages  be¬ 
cause  these  are  badly  needed,  as  a 
record. 

Let’s  get  this  matter  straight. 
Every  canner,  and  probably  every 
distributor,  as  well  as  every  bro¬ 
ker,  knows  that  there  is  really  no 
such  thing  as  a  definite  market 
price  today.  If  ever  the  expression 
were  true:  “the  market  is  nomi¬ 
nal,”  that  is  the  exact  condition 
today.  That  means  that  any  seller 
can  put  his  own  price  on  any 
canned  foods,  or  kindred  products, 
he  has  to  sell;  and  they  are  doing 
it.  So,  it  is  possible  for  anyone 


to  say  that  the  printed  prices  are 
wrong,  either  too  low  or  too  high, 
since  “I”  sold  at  other  prices.  And 
we  have  the  added  unusual  con¬ 
dition,  where  selling  has  been  sus¬ 
pended  for  the  time  being  at  least, 
as  on  the  Pacific  Coast. 

Under  these  conditions,  some  one 
must  maintain  the  foundation  of 
prices  as  a  starting  point  or  rec¬ 
ord,  and  since  The  Canning^ Trade 
has  always  been  the  business  jour¬ 
nal  of  this  industry,  and  recog¬ 
nized  as  such  by  everyone  con¬ 
versant  with  the  canned  foods  in¬ 
dustry  (except  maybe  some  of  the 
advertising  agents!)  we  accept  the 
task,  and  will  continue  to  perform 
as  well  as  the  circumstances  will 
permit.  It  is  a  hard,  thankless 
task,  but  later  if  not  now,  you  will 
find  it  a  real  service.  At  least  the 
canners  know  this,  and  evidence 
their  appreciation,  and,  of  course, 
experienced  supply  men  do,  too. 
The  others  will  learn. 

There  is  reason  to  hope  that  run¬ 
away  prices,  at  least  in  all  items 
of  popular  consumption,  will  be 
prevented  this  time.  Certainly 
they  are  making  a  hard  drive  to  at¬ 
tain  this  result,  and  we  have  heard 
it  said  that  it  might  be  dangerous 
to  attempt  price  rises.  They  will 
have  to  be  fully  justified,  you  may 
be  sure,  and  that  will  not  mean 
the  mere  explanation :  “we  need  the 
money.”  As  was  said  early  in  this 
disturbance,  the  Government  wants 
you  to  make  a  fair  profit  on  your 
business ;  will  take  all  the  good 
foods  you  can  produce  during  1942 
at  a  fair-profit  showing  price,  but 
it  will  not  stand  profiteering  any¬ 
where  down  the  line.  And  you  may 
lay  to  that.  And  all  of  us  approve 
that  determination. 

The  Canning  Trade  has  a  high¬ 
ly  efficient  corps  of  market  report¬ 
ers  at  the  big  centers  of  canned 
food  distribution,  and  who  regu¬ 
larly  report  conditions,  as  they  ac¬ 
tually  are,  together  with  such 
prices  as  they  run  across.  They 
are  in  intimate  touch  with  the 
whole  market,  impartial,  disinter¬ 
ested,  long  experienced  and  uncan- 
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nily  correct  as  you  have  seen  over 
the  years.  We  take  this  means  of 
sending  our  Christmas  greetings 
to  each  one  of  them,  and  to  thank 
them  for  the  splendid  service  of 
the  past  year,  and  over  the  many 
years ;  and  we  know  we  can  assure 
them  that  most  if  not  every  one  of 
our  big  family  of  readers  would 
join  us  in  these  thanks.  It  is  a 
great  service,  and  we  join  our  read- 
ears  in  thanking  you,  and  urging 
you  to  keep  up  the  good  work. 

MERRY  CHRISTMAS. 

STOCKS  OF  TIN  FROZEN — December 
17th,  Order  M-43  establishing  dras¬ 
tic  control  of  tin  supplies  was 
issued.  Briefly  the  following 
explains : 

(B)  Provisions  as  to  future  im¬ 
ports  (not  including  tin  afloat). 

Unless  otherwise  speciflcally  au¬ 
thorized  by  the  Director  of  Priorities, 
no  person  shall: 

(1)  Fabricate  or  convert  any  tin 
imported  after  the  elfective  date  of 
this  order  into  the  United  States  by 
him  either  directly  or  indirectly;  or 

(2)  Sell,  ti'ansfer  or  otherwise  dis¬ 
pose  of  any  such  tin  (excluding  tin 
afloat  to  the  United  States  at  the 
date  of  this  order)  except  by  sale 
thereof  to  the  Metals  Reserve  Co.  or 
to  any  other  Governmental  depart¬ 
ment,  agency,  or  corporation. 


NEW  YORK  MARKET 

Watching  Conditions  Carefully — Interest  in 
Can  Simplification — ^Tomatoes  firm — Bean 
Assortments  Broken — Peas  Not  Active — 
Taking  Some  Corn — Limas  Moving  Well — 
Government  Taking  Citrus. 

By  “New  York  Stater” 

New  York,  Dec.  19,  1941. 

THE  SITUATION — With  price  ceil¬ 
ings  already  established  for  a  num¬ 
ber  of  food  products,  the  canned 
food  trade  continued  to  move  cau¬ 
tiously  this  week.  Prices  continued 
on  the  up-trend,  notably  on  canned 
citrus  products  which  advanced  on 
increased  government  purchasing, 
but  canned  vegetables  were  also 
showing  renewed  strength.  Vol¬ 
ume  of  trading  was  picking  up  a 
little  somewhat,  although  no  buy¬ 


ing  boom  developed,  and  nothing  in 
the  nature  of  a  price  spiral  on 
canned  foods  appeared  to  be  in 
prospect. 

THE  OUTLOOK — Buyers  whose  ex¬ 
perience  goes  back  to  World  War  I 
are  devoting  close  attention  to  their 
inventory  position,  on  the  theory 
that  actual  war  may  lead  to  con¬ 
siderable  Army  and  Navy  requi¬ 
sitioning  of  canned  foods,  both 
from  canners’  and  distributors’ 
hands.  Too,  concern  is  felt  with  re¬ 
spect  to  transportation  during  the 
first  half  of  1942,  with  the  general 
feeling  being  that  it  is  wise  to  or¬ 
der  out  goods  already  bought  and 
get  them  warehoused  against  a 
later  transportation  contingency. 
There  is  still  considerable  uncer¬ 
tainty  as  to  just  what  new  demands^ 
the  Army  may  make,  particularly 
so  in  view  of  the  fact  that  the  en¬ 
listed  strength  of  the  armed  ser¬ 
vices  is  being  steadily  expanded. 
This  naturally  leads  to  an  upward 
revision  of  previously -indicated 
canned  foods  requirements  for 
these  services.  In  passing,  dis¬ 
tributors  are  showing  close  interest 
in  reported  plans  for  an  arbitrary 
can  simplification  program  for 
foods,  as  such  a  step  would  have 
an  important  bearing  on  their  label 
needs.  There  is  no  evidence  of  a 
panicky  feeling  in  the  market, 
however,  either  as  to  the  supply  or 
price  outlook. 

TOMATOES — A  moderate  amount 
of  business  was  reported  in  the  to¬ 
mato  market  this  week,  with  the 
undertone  strong  and  advancing. 
Canners  are  not  anxious  sellers. 
On  standard  Is,  current  quotations 
range  521/2  to  55  cents  per  dozen, 
with  2s  at  85  cents,  21/08  at  $1.15 
and  up,  and  10s  at  $4.10,  all  f.  0.  b. 
canneries.  Holdings  of  extra 
standards  are  dwindling  rapidly, 
with  most  sellers  now  asking  90 
cents  for  2s  and  $4.40-$4.50  for 
10s,  f.  o.  b.  southern  canneries. 
The  trade  is  currently  speculating 
upon  the  possibility  that  the  De¬ 
partment  of  Agriculture  may  in¬ 
crease  its  estimated  requirements 
from  the  1942  tomato  pack,  al¬ 
though  indicated  increased  de¬ 
mands  for  this  vegetable,  corn, 
peas,  and  beans  already  seem  as 
large  as  the  industry  can  fill  with 


existing  equipment  and  the  current 
outlook  for  labor  supply. 

BEANS  —  Canners’  assortments 
are  well  broken,  and  the  market 
continues  in  strong  position.  Stand¬ 
ard  cut  green  2s  are  firm  at  $1.05 
minimum  with  most  sellers,  with 
$1.10  quoted  in  some  instances, 
while  on  10s  offerings  below  $5.00 
are  difficult  to  locate. 

PEAS  —  Buying  interest  was  not 
active  on  this  item  during  the  cur¬ 
rent  week,  but  canners  continue 
quite  firm  in  their  price  views. 
Standard  ungraded  sweets  rule 
firm  at  $1.00  minimum  at  canner¬ 
ies,  with  $1.10  quoted  on  extra 
standards.  Standard  ungraded 
Alaskas  also  hold  at  $1.00  mini¬ 
mum,  with  2  sieve  up  to  $1.10,  and 
extra  standards  ranging  $1.15  to 
$1.20,  f.  o.  b.  southern  canneries. 
On  10s,  standard  ungraded  list  at 
$5.00,  with  standard  3  sieve  at 
$5.25  and  2  sieve  at  $5.50. 

CORN  —  Standard  crushed  ever¬ 
green  was  attracting  a  little  atten¬ 
tion  this  week,  southern  packers 
quoting  the  market  at  87 1/0  to  90 
cents  on  2s  and  $5.00  on  10s.  On 
extra  standard,  95  cents  seems  to 
be  bottom  for  2s.  Fancy  white 
corn  is  nominal,  under  light  offer¬ 
ings,  while  fancy  yellow  corn 
ranges  $1.05  and  upwards  at 
canneries. 

SPINACH  —  Distributors  are  in¬ 
terested  in  spinach  and  some  trad¬ 
ing  is  being  done.  Packers  in  the 
south  are  holding  2s  firm  at  $1.10 
for  standard  and  $1.20  for  fancy, 
with  2i/)S  standards  quoted  i.t 
$1.55  and  10s  at  $5.25. 

LIMAS — Lima  beans  are  movii  i? 
well,  and  the  market  continues  ‘n 
firm  position.  For  prompt  shi  - 
ment,  standard  fresh  white  2s  a>e 
generally  held  at  85  cents,  with  1  *  s 
at  $4.50-$4.75,  while  mixed  gre'  1 
and  white  2s  hold  at  90  cents  t 
canneries.  Fancy  tiny  green  a  3 
about  cleaned  out  of  packei 
hands,  with  limited  supplies  of  ’ 
reported  at  $1.90. 

CANNED  CITRUS  —  Heavier  g(  - 
ernment  buying  of  citrus  h  i 
firmed  up  the  market  for  fre  i 
fruit,  and  canners  have  been  forc«  1 
to  advance  quotations  on  new  pac  . 
Currently,  canners’  price  lists  sho 
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:"rapefruit  juice  2s  at  77l^  cents 
for  unsweetened  and  80  cents  for 
oweetened,  while  on  blended  juice 
the  market  is  posted  at  85  cents 
for  unsweetened  and  871/4  cents  for 
the  sweetened.  On  orange  juice, 
unsweetened  2s  are  up  to  921/0-95 
cents,  with  sweetened  at  95  cents. 
Fancy  segments  are  higher  at 
$1,021/0  for  natural  and  $1.05  for 
sweetened,  with  broken  listing  at 
971/0  cents  to  $1.00,  all  prices  f.o.b. 
Tampa. 

CALIFORNIA  FRUITS  —  Packers 
continue  withdrawn  on  most  items, 
pending  further  information  as  to 
government  requirements  from 
their  current  unsold  stocks.  In  the 
meantime,  canners  are  urging  their 
buyers  to  transmit  immediate  ship¬ 
ping  orders  on  unshipped  goods  al¬ 
ready  bought,  and  have  advised 
the  trade  that  in  view  of  conditions 
precipitated  by  the  outbreak  of  the 
war  it  will  be  advisable  to  route 
such  goods  all-rail,  without  wait¬ 
ing  for  possible  availability  of  ship¬ 
ping  space  on  the  intercoastal 
carriers. 

SALMON — The  market  has  been 
virtually  at  a  standstill  during  the 
week,  with  no  price  changes  re¬ 
ported.  It  is  expected  that  the  gov¬ 
ernment  purchasing  agencies  will 
take  a  substantial  part  of  remain¬ 
ing  unsold  stocks  in  canners’ 
hands,  and  the  trade  is  showing  in¬ 
terest  in  the  possibility  that  war 
conditions  may  make  operation  of 
Alaska  plants  impossible  during 
the  1942  season.  This  is  all  in  the 
future,  however,  and  distributors 
are  “hoping  for  the  best”  in  this 
connection. 

MAINE  CLAMS  —  The  pack  of 
c  ms  at  Maine  plants  has  been 
1  ht  thus  far,  and  many  packers 
1.  --  entirely  withdrawn  from  the 
n  rket.  Limited  offerings  for 
r  mpt  shipment  are  reported  at 
£  SO  for  5-ounce  tins  and  $2.25 
f  the  8-ounce  size,  f.  0.  b. 
0  iieries. 

THER  CANNED  FISH — Conditions 
a  unchanged.  Sardines  continue 
s  i’t  both  in  Maine  and  Calif or- 
1  and  prices  are  nominal.  Gulf 
s  imp  packers  are  able  to  offer 
Oi  y  in  limited  fashion,  at  high 
P  ^es,  and  the  same  is  true  of  east¬ 


ern  oyster  canners.  Tuna  is  largely 
nominal,  with  little  offering  for 
shipment  from  the  coast. 

CHICAGO  MARKET 

Slight  Run  on  Pineapple — Dried  Beans  Also 
Bought  Heavily — Defense  Forces  Need  10’s 
Tomatoes  —  Buyers  Hesitate  On  Tomato 
Prices — Heavy  Buying  of  Tomato  Puree  and 
Products — Peas  and  Corn  Very  Firm — Green 
Beans  Continue  Upwards — Sweet  Potatoes 
Moving — Grapefruit  Waiting — The  Broker. 

By  “Illinois” 

Chicago,  Dec.  19,  1941. 

GENERAL  SITUATION — The  canned 
food  market  is  steady  and  quiet. 
Ever  since  war  was  declared  ru¬ 
mors  have  been  flying  thick  and 
fast  but  about  the  only  real  “ex¬ 
citement,”  was  on  Hawaiian  pine¬ 
apple.  All  distributors  had  a  big 
run  on  this  fruit  and  retailers  and 
even  consumers,  did  a  little 
hoarding. 

Because  of  the  higher  market  on 
all  dried  beans,  the  regular  line  of 
canned  pork  and  beans,  kidney 
beans,  red  beans,  etc.,  was  active 
with  some  forward  buying.  Can¬ 
ners  were  reluctant  to  confirm 
business  for  shipment  beyond  the 
first  of  the  year. 

Both  wholesale  grocers  and 
chains,  are  taking  conditions  in 
stride  and  all  are  trying  to  main¬ 
tain  a  calm  attitude. 

TOMATOES  —  The  Quartermaster 
in  Chicago  is  reported  having  con¬ 
tacted  a  number  of  Indiana  can¬ 
ners  who  were  known  to  either 
have  packed  or  held  No.  10  tin  to¬ 
matoes  and  requested  that  these  be 
not  sold  as  the  Government  would 
want  them.  The  going  market  on 
No.  10  tin  standard  tomatoes  is 
$4.50  to  $4.75,  and  extra  standard 
$4.75  to  $5.00  but  lots  are  few  and 
far  between.  Holdings  are  actu¬ 
ally  light. 

The  movement  in  No.  2  tin 
standard  tomatoes  has  been  narrow 
of  late  but  prices  hold  steady  at 
90  cents  Indiana  shipping  point. 
Some  No.  21/2  tin  standards  were 
wanted  but  buyers  seem  to  hesi¬ 
tate  paying  the  higher  prices  now 
being  asked,  which  are  $1.30  mini¬ 
mum  to  $1.35  maximum  f.  o.  b.  In¬ 
diana  factory.  The  demand  for 


extra  standard  and  fancy  grades, 
has  been  narrow. 

TOMATO  PRODUCTS — The  out¬ 
standing  feature  is  the  heavy  buy¬ 
ing  in  No.  10  tin  tomato  puree. 
$4.25  to  $4.50  Indiana  factory,  is 
the  price  at  which  sizeable  blocks 
have  moved  in  the  week  under  re¬ 
view.  Like  No.  10  tin  tomatoes, 
puree  is  scarce  and  hard  to  find. 

Tomato  juice  is  also  in  strong 
position  with  higher  prices  ruling 
on  the  small  unsold  stocks  in  first 
hands.  Catsup  and  chili  sauce 
have  had  but  routine  calDof  late. 

PEAS — This  market  is  maintain¬ 
ing  an  even  trend.  No.  2  standard 
Wisconsin  No.  4  sieve  Alaskas  are 
quoted  at  $1.05  factory.  No.  2 
fancy  and  near  fancy  as  well  as 
extra  standard  No.  2  sieve  Alaska 
or  extra  sifted  early  Junes  have 
been  wanted  but  one  authority 
maintained  it  was  difficult  indeed  to 
find  any  for  sale. 

CORN — Buyers  have  recently  en¬ 
tered  the  market  for — No.  2  fancy 
cream  style  country  gentleman ; 
No.  10  fancy  whole  kernel  white; 
No.  1  fancy  cream  style  country 
gentleman,  and  have  found  it  al¬ 
most  impossible  to  locate  a  supply. 
Other  items  in  the  corn  line  are 
more  than  firm  with  No.  2  standard 
evergreen  quoted  at  95  cents  Ohio 
factory. 

GREEN  AND  WAX  BEANS — No.  2 
standard  cut  green  beans  have 
sold  this  week  at  $1.15  delivered 
Chicago,  the  highest  price  in  a 
number  of  years.  All  grades  of 
whole  green  beans  in  No.  2  and 
No.  10  tins  are  wanted,  but  few  if 
any  available. 

SWEET  POTATOES — Maryland  and 
Virginia  canners  are  delivering 
new  pack  sweet  potatoes  against 
earlier  commitments  and  the  dis¬ 
tributors  report  a  free  movement. 
Sweet  potatoes  are  a  seasonable 
item  and  sales  should  be  heavy 
from  now  until  after  the  holidays. 
A  strong  market  rules  and  prices 
are  some  10  or  15  cents  per  dozen 
higher  than  two  months  or  so  ago. 

Some  Mississippi  and  Louisiana 
yellow  sweet  potatoes  or  yams  are 
being  sold  at  attractive  prices,  such 
as — No.  2  tin  fancy  syrup  grade 
at  $1.15. 
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SPINACH — Apparently  there  is 
only  one  section  of  the  U.S.A. 
where  spinach  is  available  and  that 
is — California.  The  Golden  State 
is  recording  a  sizeable  fall  pack, 
indeed  a  larger  pack  than  had  been 
expected  and  larger  than  any  other 
fall  production  in  the  past.  The 
market  is  firm  with  No.  2  tin  fancy 
at  $1.00;  No.  2V2  fancy  at  $1.30 
coast. 

BEETS — Heavy  Government  buy¬ 
ing  on  different  grades  of  beets, 
has  caused  a  firmer  undertone  to 
the  market.  No.  2V2  cut  beets  are 
cleaned  up.  No.  10  tin  beets  of  all 
kinds  are  in  light  supply.  Present 
market  on  beets  represents  attrac¬ 
tive  values  and  many  shrewd  buy¬ 
ers  have  realized  it. 

CALIFORNIA  FRUITS  —  The  Gov¬ 
ernment  has  requested  all  Califor¬ 
nia  canners  not  to  sell  except  in 
a  small  way,  any  items  they  might 
now  have  on  hand  and  which  the 
Government  has  in  the  past  pur¬ 
chased  from  them. 

Shipping  from  the  coast  is  heavy. 
The  Trade  realize  it  is  best  to  get 
the  goods  on  their  way  eastward. 
Buyers  seem  more  interested  to 
have  labels  and  shipping  instruc¬ 
tions  in  canners  hands,  so  that  the 
goods  can  be  forwarded,  rather 
than  adding  to  their  stocks.  Quo¬ 
tations  on  peaches,  apricots,  fruit 
salads,  and  fruit  cocktail,  remain 
about  the  same. 

CITRUS  FRUITS — Canners  in  the 
Rio  Grande  Texas  Valley,  will  not 
get  into  production  much  before 
the  first  of  January  as  the  fruit 
has  not  ripened  sufficiently.  65  to 
67  V2  cents  seems  to  be  the  bottom 
for  No.  2  tin  fancy  natural  grape¬ 
fruit  juice  in  Texas. 

Some  excitement  developed  out 
of  Florida,  when  the  Government 
purchased  heavily  of  oranges  on 
the  basis  of  $1.09  per  field  box  as 
against  50  cents  a  year  ago.  Those 
canners  who  had  named  early 
prices  on  orange  juice  and  blended 
juice,  were  forced  to  immediately 
withdraw.  With  Government  buy¬ 
ing  of  this  character,  some  think 
grapefruit  is  sure  to  command 


higher  prices  than  today’s  market 
of  $1.05  for  No.  2  tin  fancy 
segments. 

OREGpN  AND  WASHINGTON — No. 
21/^  choice  prune  plums  were 
quoted  at  $1.20  coast.  Berries  of 
various  kind  are  wanted  but 
stocks  are  so  small  in  primary 
points,  that  it  is  difficult  for  the 
Trade  to  cover  their  requirements. 
Pears  are  moving  into  distribution 
in  a  very  encouraging  manner. 
Sales  have  been  heavy  and  the 
price  structure  well  maintained. 

FISH — Some  shrimp  is  limitedly 
quoted  at  $1.95  for  small ;  $2.15  for 
large  and  $2.05  for  medium  f.  o.  b. 
Gulf.  Salmon  is  in  a  very  tight 
position,  which  has  materially  re¬ 
stricted  trading  of  late.  Fishing 
on  the  west  coast  has  practically 
been  stopped,  resulting  in  all  sar¬ 
dine  canners  in  California  having 
withdrawn  from  the  market.  The 
Maine  situation  is  unchanged.  Tuna 
is  not  to  be  had  except  through 
resales  and  in  second  hands. 

THE  FOOD  BROKER — (see  previous 
thirteen  issues)  Practically  all  of 
the  food  manufacturers,  large  and 
small,  use  the  food  broker  as  a 
sales  agent  for  their  products.  A 
few  very  large  processors  have 
their  own  salaried  organizations 
but  even  these  processors  use  the 
food  broker  in  trade  centers  not 
covered  by  their  sales  organiza¬ 
tions.  In  numbers,  the  vast  ma¬ 
jority  of  the  food  manufacturers 
and  processors  are  small  and  their 
products  are  seasonal.  This  ma¬ 
jority  is  absolutely  dependent  for 
existence  upon  the  economic  and 
efficient  sales  service  of  the  food 
brokers  of  the  nation  and  that  ser¬ 
vice  has  yet  to  be  found  imprac¬ 
ticable.  Indeed,  it  is  a  service  that 
has  stood  up  under  all  economic 
conditions,  changes,  and  in  good 
times  as  well  as  bad  times.  Many 
a  tax  has  been  made  upon  the  food 
broker  and  his  service,  many  ef¬ 
forts  have  been  attempted  to  un¬ 
dermine  his  work,  but  in  the  last 
analysis,  those  manufacturers  who 
have  worked  cooperatively  with 
their  food  brokers,  have  found  that 
results  pay  and  that  the  food  brok¬ 
ers  service  is  the  best  and  most 
economical,  (to  be  continued) 


CALIFORNIA  MARKET 

Waiting  —  Prices  Remain  Unchanged  —  No 
Hardship  on  the  Distributors  —  Dry  Bean 
Prices  Jump — Fishermen  Ordered  to  Shore 

— Truck  Load  Regulation  Needed. 

By  “Berkeley” 

San  Francisco,  Dec.  19,  1941. 

MARKET — Canned  foods  business 
at  this  writing  is  limited  in  volume, 
as  far  as  canners  are  concerned, 
the  trade  awaiting  word  from  gov¬ 
ernmental  agencies  as  to  possible 
further  requirements  made  neces¬ 
sary  by  the  war  brought  upon  us. 
The  Army  Quartermaster  Office  at 
San  Francisco  early  got  in  touch 
with  canners  throughout  the  State 
and  asked  that  sales  for  the  time 
being  be  limited  to  normal  fill-in 
purposes,  particularly  on  items 
such  as  are  widely  used  in  army 
rations.  Canners  in  general  have 
withdrawn  on  virtually  everything 
unsold,  even  on  items  not  regularly 
purchased  for  army  or  other  gov¬ 
ernmental  agency  use.  They  point 
out  that  but  little  business  would 
be  done  normally  between  now  and 
the  end  of  the  year  and  that  the 
wholesale  trade  is  not  being  incon¬ 
venienced  by  this  action.  Within 
a  comparatively  short  time  it  is  ex¬ 
pected  that  governmental  needs 
will  be  known  and  civilian  require¬ 
ments  will  again  be  given  atten¬ 
tion.  In  the  meantime,  price  lists 
will  remain  unchanged,  but  what 
will  happen  later  is  a  matter  of 
conjecture,  except  that  there  is 
nothing  in  sight  that  would  suggest 
a  lower  quotation  on  a  single  item. 

Inquiries  throughout  the  trade 
suggest  that  not  only  are  staple 
items  in  canned  fruits,  vegetable.^ 
and  fish  practically  off  the  marke’ 
for  the  time  being,  but  that  special 
ties  are  similarly  affected.  This  in¬ 
cludes  such  items  as  canned  pump 
kin,  sweet  potatoes,  pimientos 
and  the  like.  Packs  of  some  oi 
these  were  already  closely  sold  ui 
so  that  the  withdrawals  do  nc 
mean  a  lot. 

DRY  BEANS — The  dry  bean  mar 
ket,  in  which  many  canners  are  di 
rectly  interested,  felt  the  effect  0 
Japanese  hostilities  at  once.  Price 
advanced  sharply  to  new  highs  fo 
this,  and  for  recent  years,  witi 
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growers  and  shippers  generally 
.vithdrawing  offerings  for  a  time. 
Quotations  at  times  during  the 
week  have  been  quite  far  apart, 
out  have  soon  become  stable  again. 
Domestic  dealers  and  canners  are 
withholding  the  placing  of  impor¬ 
tant  orders  until  conditions  are 
more  settled.  The  weighted  aver¬ 
age  price  f.  o.  b.  country  shipping 
points  of  the  eleven  principal  va¬ 
rieties  grown  in  California  was 
$6.58  per  hundred  pounds  on  De¬ 
cember  10,  compared  with  $6.33  on 
December  3,  $3.38  on  December  11, 
1940,  and  $4.08  on  December  13, 
1939.  The  prices  on  December  10 
by  varieties,  were:  Blackeyes, 
$5.75,  Bayos,  $6.25;  cranberries, 
$6.50  to  $7.50;  California  reds, 
$4.75;  red  kidneys,  $7.25  to  $8.00; 
limas,  $8.35  to  $8.40;  baby  limas, 
$6.30  to  $6.35 ;  pinks,  $5.30  to 
$5.80 ;  small  whites,  $5.90  to  $6.00, 
and  pintos,  $4.50.  Shipping  prices, 
f.  0.  b.  docks  are  usually  about  10 
cents  per  one  hundred  pounds 
higher  than  f.  o.  b.  country  ship¬ 
ping  points.  The  California  crop 
was  late  in  maturing,  and  some 
damage  was  done  by  early  rains. 
Despite  this  loss,  the  crop  will 
amount  to  close  to  5,000,000  bags, 
valued  at  about  $30,000,000  to 
growers. 

FISH — Canned  fish  is  largely  off 
the  market  just  now,  as  far  as 
California  is  concerned,  and  can¬ 
ners  are  more  interested  in  how 
much  they  can  pack  than  in  the 
offers  of  business  that  continue  to 
pour  in.  Sardine  fishermen  in  the 
San  Francisco  and  Monterey  dis- 
uicts  have  been  ordered  by  the 
(  oast  Guard  to  stay  in  port,  but  it 

anticipated  that  restrictions  will 


soon  be  raised.  In  southern  Cali¬ 
fornia  waters,  fishing  has  been  re¬ 
sumed.  For  the  season,  up  to  the 
time  Japan  waged  war  on  the 
United  States  486,824  tons  of  sar¬ 
dines  had  been  landed  against  290,- 
928  tons  in  the  corresponding 
period  of  last  season.  The  pack 
has  passed  the  4,000,000  case  mark, 
compared  with  1,660,893  cases 
packed  at  this  time  last  year.  Tuna 
boats,  which  operate  over  such  a 
wide  range,  are  understood  to  have 
been  ordered  into  the  nearest  neu¬ 
tral  ports  and  are  doubtless  scat¬ 
tered  from  South  and  Central 
America  to  Mexico.  The  outlook  is 
brighter  for  the  early  resumption 
of  activities  on  the  part  of  sardine 
fishing  craft  than  is  true  of  those 
in  the  tuna  fishing  trade. 

SHIPPING — It  has  taken  prepara¬ 
tions  for  war  and  war  itself  to 
bring  about  action  to  put  an  end 
to  conflicting  regulations  for  truck 
transportation  in  the  Pacific  Coast 
area,  and  in  other  parts  of  the 
country.  California  and  Washing¬ 
ton,  for  example,  permit  a  maxi¬ 
mum  load  of  68,000  pounds  on 
motor  trucks.  Oregon,  located  be¬ 
tween  these  states,  has  a  maximum 
load  limitation  of  54,000  pounds. 
A  truck  with  a  load  of  68,000 
pounds  of  canned  foods  from  Cali¬ 
fornia  bound  for  Washington, 
would  have  to  be  partly  unloaded 
on  reaching  the  Oregon  line,  result¬ 
ing  in  a  tremendous  waste  of 
equipment  and  effort.  Efforts  are 
now  being  made  to  secure  the  en¬ 
actment  of  a  bill  in  Congress  to 
give  the  Interstate  Commerce  Com¬ 
mission  authority  to  regulate  the 
size  and  weight  of  commercial 
motor  vehicles. 


GULF  STATES  MARKET 

A  Merry  Christmas — Still  Canning  Some 
Shrimp— The  Pack  and  Holdings  of  Frozen 
Shrimp— Oysters  Now  in  Good  Condition. 

By  “Bayou” 

Mobile,  Ala.,  Dec.  19,  1941. 

A  MERRY  XMAS  IN  WAR  TIME — 
The  meaning  of  these  words  is 
more  fully  appreciated  this  year 
than  in  previous  ones,  because  this 
year  we  are  having  an  actual  touch 
of  the  war.  While  the  part  of  the 
hemisphere  in  which  we  fiive  has 
not  been  attacked  by  the  enemy, 
nevertheless  the  war  has  been  de¬ 
clared  against  us  and  we  against 
the  enemy,  and  we  are  living  in 
suspense  that  the  attack  will  occur 
at  any  time.  So  fight  is  the  com¬ 
mand  now  and  thank  God,  and  the 
heads  of  our  Government,  that  we 
are  prepared  to  do  just  that  in  a 
big  way.  Let’s  go  to  it. 

Our  boys  have  been  attacked  and 
killed  without  warning,  as  also 
our  people,  and  we  are  not  going  to 
let  the  enemy  get  away  with  it. 

SHRIMP — The  canning  of  shrimp 
is  still  taking  place  and  records 
show  that  the  certified  plants  can¬ 
ned  26,648  standard  cases  for  the 
week  ending  December  6,  1941, 
which  brought  up  the  total  to  642,- 
536  cases  for  the  season  from  July 
1  to  December  6,  1941. 

The  cold  storage  holdings  of 
shrimp  in  the  eight  warehouses  in 
the  Gulf  States  continue  on  the  in¬ 
crease  and  up  to  December  10, 
there  were  23,590  pounds  of  shrimp 
put  in  cold  storage  and  only  3,208 
pounds  taken  out,  leaving  a  total 
of  4,941,393  pounds  in  cold  storage. 


i  iORRAL  CORN  CUTTER 

Either  Single  or  Doable  Cat 


( 


t 

I 


>rral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 


rrai  Corn  Huokor 

ther  Single  or  Doable 

rrai  Labeiing  Machine 

and  other  machinery 


Write  for  catalog  and 
further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


CORRUGATED 


SOLID  FIBRE 


BOXES 

Phone :  Curtis  0270 

THE  EASTERN  BOX  COMPANY 

East  Brooklyn  P.  O.  BALTIMORE,  MD . 
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CALENDAR  OF  EVENTS 


The  north  winds  that  force 
water  from  the  rivers  into  the  bays 
and  lakes  have  freshened  them  to 
the  extent  that  there  are  a  good 
many  small  and  medium  shrimp  in 
the  bays  and  lakes,  which  would 
not  be  there  if  the  water  in  them 
had  remained  salty. 

The  price  of  canned  shrimp  is 
$1.90  per  dozen  for  No.  1  small; 
$2  for  No.  1  medium  and  $2.15  for 
No.  1  large,  f.  o.  b.  factory. 

OYSTERS — The  peak  of  the  oyster 
season  is  now  taking  place,  as  there 
are  more  oysters  consumed  Christ¬ 
mas  week  than  all  the  balance  of 
the  season  put  together  with  the 
exception  of  the  month  of  Novem¬ 
ber,  which  is  the  month  that 
Thankgiving  falls  on. 

The  north  winds  have  brought 
down  waters  from  the  rivers  and 
freshened  the  bays,  which  has  fat¬ 
tened  the  oysters  and  they  are  now 
in  good  shape  to  can,  therefore  the 
oyster  pack  is  expected  to  get  under 
way  right  after  the  holidays. 

MARYLAND  CANNING  CROPS  SCHOOL 

Herman  A.  Hunter,  Canning  Crops 
Specialist,  has  announced  that  the  Mary¬ 
land  Canning  Crops  School  will  be  held 
at  the  Horticultural  Building,  University 
of  Maryland,  College  Park,  Maryland, 
January  13th  and  14th,  1942. 


CANCO  AT  THE  CONVENTION 

During  the  Convention  of  the  Na¬ 
tional  Canners  Association  in  Chicago 
the  American  Can  Company  will  again  be 
the  host  at  a  Theatre  Party.  The  enter¬ 
tainment  will  be  presented  at  the  Chi¬ 
cago  Theatre  on  Thursday  evening,  Jan¬ 
uary  29,  at  8:45  P.  M. 

Located  in  the  Grand  Ballroom  of  the 
Stevens  Hotel,  the  American  Can  Com¬ 
pany’s  exhibit  will  be,  as  in  the  past,  a 
principal  attraction  for  the  convention’s 
thousands  of  visitors.  The  display  will 
present  the  graphic  story  of  the  part  the 
can  manufacturing  and  canning  indus¬ 
tries  are  playing  in  America’s  all-out  war 
effort. 

A  full  news  ticker  service  which 
proved  such  a  popular  feature  of  Canco’s 
exhibit  last  year  will  be  re-installed  for 
the  benefit  of  Convention-goers.  Up-to- 
the-minute  news  will  be  flashed  on  a 
screen  in  Convention  Hall  at  exactly  the 
same  time  as  these  bulletins  are  re¬ 
ceived  by  newspapers  and  radio  stations. 


PEACEMAKERS  AWARD 

The  Foreign  Commerce  Association  of 
the  San  Francisco  Chamber  of  Commerce 
has  been  awarded  the  first  annual  Im¬ 
porter’s  Guide  Award  for  distinguished 
service  in  advancing  arbitration  as  a 
means  of  settling  foreign  trade  disputes. 
Presentation  was  made  at  a  gathering  of 
more  than  100  shipping  executives,  ex¬ 
porters  and  importers  at  the  Commercial 
Club  by  Dr.  Henry  F.  Grady,  President 
of  the  American  President  Lines  and 
former  Assistant  Secretary  of  State. 


JANUARY  7-9,  1942 — Annual  Meeting, 
Northwest  Canners  Association, 
Seattle. 

JANUARY  12-16,  1942 — Freezer-Locker 
Short  Course,  College  of  Agriculture, 
University  of  Tennessee,  Knoxville, 
Tennessee. 

JANUARY  13-14,  1942 — Maryland  Can¬ 
ning  Crops  School,  Horticultural 
Building,  University  of  Maryland,  Col¬ 
lege  Park,  Maryland. 

JANUARY  24-30,  1942 — Annual  Meet¬ 
ing,  National  Food  Brokers  Associa¬ 
tion,  Palmer  House,  Chicago,  Illinois. 

JANUARY  25-30,  1942— National  Can¬ 
ners  Association,  Annual  Convention, 
Stevens  Hotel,  Chicago,  Ill. 

JANUARY  25-30,  1942— Canning  Ma¬ 
chinery  and  Supplies  Association,  Ex¬ 
hibition,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  28,  1942— National  Pickle 
Packers  Association,  Annual  Meeting, 
Palmer  House,  Chicago,  Illinois. 

FEBRUARY  11-12,  1942— Annual  Meet¬ 
ing,  Virginia  Canners  Association, 
Roanoke  Hotel,  Roanoke,  Virginia. 

FEBRUARY  12-13,  1942— Thirty-fifth 
Annual  Convention,  Ozark  Canners  As¬ 
sociation,  Colonial  Hotel,  Springfield, 
Missouri. 

FEBRUARY  17-19,  1942  —  Technical 
School  for  Pickle  and  Kraut  Packers, 
Michigan  State  College,  East  Lansing, 
Michigan. 

MARCH  5-7,  1942 — Canners  League  of 
California,  Hotel  Del  Monte,  Del 
Monte,  California. 


EDITORIAL 

(Continued  from  Page  5) 

WE  APPROVE — Joseph  E.  Ridder,  Publisher  of  the 
New  York  Journal  of  Commerce,  published  in  large 
type,  on  the  front  page  of  the  issue  of  December  15th, 
the  following — and  in  order  to  help  on  the  good  work, 
and  as  an  evidence  of  our  approval  we  reprint  it 
herewith ; 

A  Wartime  Labor  Policy 

It  is  respectfully  suggested  that  the 
President's  Conference  on  Industrial  Rela¬ 
tions  this  week  give  serious  consideration 
to  the  adoption  of  the  following  principles, 
over  and  above  the  elementary  requirement 
that  no  more  strikes  occur  during  the  war: 

1.  That  all  union  rules  which  restrict 
production  be  suspended. 

2.  That  mangement  shall  be  given  a 
free  hand  to  step  up  production  in  all  essen¬ 
tial  industries,  disregarding  established 
practices  and  jurisdictional  lines,  provided 


that  this  shall  not  be  done  to  reduce  wage 
rates  now  paid  any  group  of  employes. 

3.  That  all  objections  shall  be  sub¬ 
mitted  to  a  qualified  War  Production 
Board,  composed  of  industrial  engineers 
and  representatives  of  the  armed  services, 
whose  decisions  shall  be  final. 

4.  That  all  working  rules  suspended 
under  this  wartime  understanding  shall  be 
reinstated  immediately  upon  the  end  of  the 
war. 

Qualified  industrialists  estimate  that 
production  in  existing  plants,  with  present 
personnel,  can  be  expanded  at  least  20  per 
cent  by  untying  the  shackles  that  have  been 
imposed  by  make-work  union  rules.  These 
shackles  must  be  removed,  and  removed 
quickly,  if  we  are  to  make  an  all-out  war 
effort. 

lOSEPH  E.  RIDDER, 

Publisher. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Cfintral”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


CANNED  VEGETABLES— Continued 


Canned  Vegetables 


ASPARAGUS 

White  Culussul,  No.  2V^ . 

Large,  Nu.  . 

Medium,  Nu.  . 

Green  Mam.  Nu.  2  ru.  cans . 

Large,  Nu.  2 . 

Medium,  Nu.  2 .  2.(iU 

Tips,  White.  Mam.  No.  1  sq . 

Small,  No.  I  sq . 

Green,  Mum.  Nu.  1  sq . 

Small,  No.  1  sq . 

Green  Tips.  GO  so.  2s . 

Green  Tips.  40/50,  2s . 

Green  Cuts  and  Tips,  2s . 

Green  Cuts  ami  Tips,  los .  a.-5 

Green  Cuts,  2s . 


STRINGLESS  BEANS 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


No.  10 


No.  in  . 

Fancy  Col  Wax.  No.  2.. 
No.  10  . 


No.  ic 


1.15 

1.35 

1.60 

1.25 

6.25 

1.05 

1.15 

5.00 

5.50 

2.45 

2.55 

6.25 

1.75 

1.40 

6.25 

1.12 '4  1.35 

5.25 

2.00 

Fancy  Whole  Wax,  No.  2 . 

No  10  . 

Ex.  Std.  Whole  Wax.  No.  2.. 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . . 

Reil  Kidney.  Std.  No.  2 . S2'4  I.OO 

10  .  4.00  "  ■  ■ 


4.85 


L’MA  BEANS 


No.  2 
No. 
No.  2 
No.  >■ 
No. 
Nu.  J 
Nu 
No.  j 
No 
Nu  . 

I!EF 

Wh,,: 

N, 

N. 

Cut, 

N.. 

Slice'. 

Nr. 

No 

lluvu 

N. 


Tiny  Green . 

10  . 

Fancy  Small  Green . 

Medium  Green . 

10  . 

•i  con  &  White . 

10  . . 


I  iosh  White.. 


■Soahed.. 


3.35 

3.40 

3.30 

3.00 


2.90 

3.36 

2.86 

3.00 

2.65 


3.60 

3.60 

3.40 

3.10 

3.00 

3.00 

3.60 

3.00 

3.16 

2.90 


11.25  11.60 


1.50 

8.00 


1.55 


No.  2.. 


nominal 

1.25 

7.00 

.95 

i.ir. 

1.00 

1.10 

.90 

5.5'' 

6.25 

. 

.«5 

.87'4 

.80 

.90 

.80 

4.5'! 

4.75 

.67% 

.70 

.95 

1.05 

1.30 

4,0') 

4.75 

.75 

.90 

.80 

.90 

.92% 

1.15 

nominal 

3.50 

4.25 

3.60 

.80 

1.10 

.85 

.86 

1 .07  % 

1.10 

3.75 

4.75 

3.35 

75 

.85 

.85 

3.40 

3.85 

3.76 

3.60 

1.25 

"J6 

’".85 


1.05 
4. no 


Eastern 
Low  High 


Central 
Low  High 


CORN — Wholegrain 


Yellow,  Fancy  No.  2......... 

......«»  1.05 

1.26 

No.  10 . 

.  6.76 

6.00 

Fhc.  Std.  No.  2 . 

1.02% 

No.  10  . 

.  5.50 

5.75 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . 

.  1.10 

1.10 

No.  10  . 

. 95 

No.  10  . 

.  5.00 

5.25 

Std.  No.  2 . 

. 87% 

No.  10  . 

.  4.75 

Shoepeg,  Fancy  No.  2 . 

1.25 

No.  10  . 

6.25 

Ex,  Std.  No.  2.. 


No.  10  .  5.5  I 

Std.  No.  2 . 95 


CORN — Creamstyle 


.97yo  1.05 


5.90 

1.00 


Ex.  Std.  No.  2.. 


Std.  No.  2.. 
No.  10  .... 


No.  10  . 

Ex.  Std.  No.  2.. 


Std.  No.  2 . 

No.  10  .  5.00 


HOMINT 

Std.  Split,  No.  1  Tall.. 
No.  2%  . 


MIXED  VEGETABLES 

Fey.,  No.  2 . 

No.  10  . . 

Std.,  No.  2 . 

No.  10  . 


PEAS 


No.  2 
No.  2 


No.  2  Ex.  Std.  Sweets,  3s. 
No.  2  Ex.  Std.  Sweets,  4s. 
No.  2  Ex.  Std.  Sweets,  5s. 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  38 . 


No.  2  Std.  Sweets,  6s.... 
No.  10  Std.  Sweets,  2s.. 
No.  10  Std.  Sweets,  3s.. 


No.  2  Fey.  Alaskas,  Is.. 


No.  2  Fey.  Alaskas,  3s.... . 

No.  2  Ex.  Std.  Alaskas,  Is . 


No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  53 . 

No.  10  Ex.  Std.  Alaskas,  Is . 

No.  10  Ex.  Std.  Alaskas,  28.... 

No.  10  Ex.  Std.  Alaskas,  3s . 

No.  10  Ex.  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  2s . 


No.  2  Std.  Alaskas,  4s.. 
No.  2  Std.  Alaskas,  5s.. 


.97% 


No.  10  Std.  Alaskas,  4  s . 

No.  2  Ungrraded . 97^4 

Soaked,  28  .  .67% 

10s  .  3.00 

Blackeye,  2s,  Soaked .  .62% 


10s 


3.00 


.65 

3.25 


West  Coast 
Low  High 


1.12% 


1.20 


1.05 

1.10 

1.05 

1.15 

5.75 

.95 

l.GO 

1.00 

1.05 

5.50 

5.65 

.90 

1.10 

1.10 

5.50 

6.70 

.95 

1.07>4 

1.00 

5.25 

5.75 

.87% 

.95 

.90 

.95 

5.00 

5.50 

.65 

.86 

.70 

2.00 

2.50 

2.00 

2.35 

.90 

.95 

4.50 

4.75 

.70 

•  77% 

3.50 

1.45 

1.50 

1.30 

1.45 

1.20 

1.20 

1.25 

1.15 

1.10 

1.17% 

1.10 

1.40 

1.25 

1.10 

1.05 

1.10 

1.15 

1.10 

1.00 

1.00 

5.25 

5.35 

5.00 

5.35 

1.75 

1.60 

1.45 

1.45 

1.25 

1.30 

1.25 

1.35 

1.17% 

1.20 

1.20 

1.12% 

1.15 

1.20 

1.05 

1.10 

6.00 

6.00 

6.76 

1.15 

1.15 

1.06 

1.05 

.97% 

1.00 

1.00 

1.05 

5.75 

5.50 

4.70 

4.90 

5.26 

4.50 

6.00 

1.15 

6.4U 


1.10 


PUMPKIN 


N( 

'  •  . . 

. 

Fancy,  No.  2 . 

.70 

.75 

.80 

No.  2 '4  . 

. 90 

1.02% 

.85 

1.00 

.92% 

CAU 

rs 

No.  in'  . 

.  3.00 

3.50 

3.00 

3.25 

3.10 

Slii-,.. 

SAUER  KRAUT 

Nu 

.  4.50  . 

Fancy  No.  2 . 

.85 

.75 

.70 

.76 

80 

-70 

.65 

No.  2%  . 

. 97% 

.85 

.95 

.86 

.90 

Nu. 

3,26  3  75 

3.25  . 

No.  10  . 

.  2.90 

3.25 

2.75 

2.65 

2.75 

SPINACH 

I’E.Ay 

'Ml  CARROTS 

No.  2  . 

1.20 

withdrawn 

1.00 

Sl,| 

2 . 

. 72%  . 

No.  C’O  . 

.  1.60 

1.65 

withdrawn 

1.40 

1.66 

Fane;, 

lo.  2 . 

.  1.16  . 

1.10 

No.  Ill  . 

.  5.26 

5.75 

withdrawn 

5.25 

5.50 

Unsold  Items  on  West  Coast  Withdrawn 


Eastern 
Low  Hieh 


Central 
Low  High 


West  Coast 
Low  High 


CANNED  FRUITS— Continued 


SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 
Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 
Triple  No.  2 . . 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . . 

No.  2%  . . 

No.  3,  Squat  Vac . . . 

No.  10  . . . 

Fey.,  No.  2  Syrup  Pack . . 

No.  2%  _ 

No.  10  _ _ 


.  1.00 

1.10  1.26 

1.05  1.10 


1.27% 

1.35 

1.17% 

4.00 

4.25 

1.37% 

1.40 

4.80 

TOMATOES 

Fancy,  No.  2 . 

No.  2%  . 

No.  10  . 

£x.  Std.,  No.  1 . . 

No.  2  . 

No.  2% . . . . 

No.  10  . 


1.10 

1.25 

1.40 

1.65 

4.76 

5.00 

.67% 

.60 

.90 

1.00 

1.30 

1.35 

4.40 

4.50 

Std.,  No.  1 . 55  .55 

No.  2  . 85  . 

No.  2%  . 1.20  1.26 

No.  10  .  4.10  4.20 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 47 '/j  .50 

No.  10  . 3.75  4.00 

Std.,  No.  1,  Trim  1.036 . 45  .47% 

No.  10  .  3.50  3.75 

TOMATO  JUICE 

No.  211  Cyl.  (12  oz.) . . 

No.  300  (13%  oz.) . 60  .62% 

No.  2  (18  oz.) . . . 67%  . 

No.  303  Cyl.  (20  oz.) . 80  . 

No.  2  Cyl.  (24  oz.) . 90  . 

No.  3  Cyl.  (46  oz.) .  1.65  1.85 

No.  10  .  3.50  3.75 

TURNIP  GREENS 

No.  2  . 86 

No,  2%  . 1.26 

No.  10  .  4.00 


Solid  Pack 


1.15  . 

1.25 
1.60 

5.25 

nominal 
.95  1.05 

1.36  . 

5.00  . 

1.36 

4.50 

nominal 
.90  .96 

1.30  1.36 

4.60  4.75 

With  puree 

. 85 

.  1.05 

1.20  1.26 
3.85  3.90 

.42%  .45 

4.25  4.50 

.40  .42% 

4.00  . 

3.75 

.65 

4.00 

3.60 

.55 

.60 

.82%  . 

.80 

.86 

3.50  3.76 

3.25 

3.50 

.76  _ 

••••••• 

8.60  _ _ 


Canned  Fruits 

APPLES 


PEACHES 

V.  C.,  Fey.,  No.  2% . . 

Choice,  No.  2% . . 

Std.,  No.  2% . . 

Fey.,  No.  10 . . 

Choice,  No.  10 . . 

Std.,  No.  10 . 

S.  P.  Pie,  No.  10 _ 

Water,  No.  10 . 


Eastern 
Low  High 


PEARS 

Keifer,  Std.,  No.  2 i  77% 

No.  10 . 

Choice,  No.  2%...... _ _ _ _  1.90 

No.  10 . ;;; 

Bartlett,  Fancy,  No.  2% .  2.45 

Choice,  No.  2% . .  2.35  . 

Std.,  No.  2% .  2.15  . 

Fey.,  No.  10 . 

Choice,  No.  10....„ . 

Std.,  No.  10 . 

No.  10,  Water  . 

No.  10  Pie,  S.  P . 


PINEAPPLE  Cuban 

Fancy  No.  1  Flat . 

No.  211  Cyl . 

No.  2  Tall . 

No.  2% . 

No.  10  in  Juice . 

No.  10  in  Syrup . 


PINEAPPLE  JUICE 

Buffet  . . . 

No.  211  . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . 

RASPBERRIES 


Black,  Water,  No.  2 . 

No.  10  .  9.50  . 

Red,  Water,  No.  2 . . . 

No.  10  .  10.50  11.00 

Black,  Syrup.  No.  2 .  2.35  2.40 

Red,  Syrup,  No.  2 .  2.35  2.45 


Central  West  Coast 

Low  High  Low  High 


2.16  2.25 
2.00  2.10 
1.87%  1.85 
7.30  7.60 
6.60  6.80 
6.00  6.25 
6.26  6.60 
6.00  6.25 


2.40  2.50 

2.10  2.30 

1.90  2.00 

7.75  8.25 

7.00  7.50 

6.30  6.50 

4.76  5.00 


F.  O.  B.  Honolulu 
Mexican  Crushed  Sliced 


.77% 

•87% 


1.70 

6.60 

6.35 


.85 

.90 

1.62% 

1.80 

6.10 


F.  O.  B.  Honolulu 

. 62% 

. 72% 

-  1.07% 

.  1.62% 

- -  2.47% 

.  6.00 


1.65 


1.65 


2.50 

3.50 


No.  10,  water . 

No.  10,  standard  heavy  pack.... 
No.  10,  fancy  heavy  pack . 

APPLE  SAUCE 

No.  2  Fancy . . 

No.  10  . 

No.  2  Std . 

No.  10  . 

APRICOTS 

No.  2%,  Fancy...... . . . 

No.  2%,  Choice . 

No.  2%,  Std . . . . 

No.  10,  Fancy . 

No.  10,  Choice . 

No.  10  Std . 

BLACKBERRIES 

Std.,  No.  2..„ . . 

No.  3 . . 

No.  10,  water . 

BLUEBERRIES 

No.  2  . . 

No.  10  . 

CHERRIES 

Red  Sour  Pitted,  No.  2.„.........„ 

Red  Sour,  Pitted,  No.  10............ 

R.  A.  Fey.,  No.  2% _ _ 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . . 

Choice,  No.  10 . 

Std.,  No,  10. . . 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  oz.  . . 

No.  2  . . 

No.  6  . 

GRAPEFRUIT  JUICE 

No.  2  . 

No.  3  Cyl.  (46  oz.) . 

No.  10 . 

GOOSEBERRIES 

Std.,  No.  2 . 

No,  10  _ _ _ _ 


4.60  . 

4.75  5.25 


.95  1.00 

4.00  4.50 

.85  . 


9.00 


1.50  1.65  1.55  . 

8.50  .  8.00  8.50 


Florida  Texas 

.52% . 

1.02%  1.05  . 

2.77%  2.85  . 


.77>4  .80  .65 

1.77%  1.87%  . 

3.50  3.65  . 


5.00  5.'25  Canned  Fish 

6.35  5.50 


LOBSTER 

-  7.50 

1.00 

4.76 

%  lb . 

%  lb . 

.  4.25  . 

.  3.25  . 

OYSTERS 

Southern 

2.00 

1.95 

1.66 

2.10 

6  oz.  ....„ . 

1.60 

10  oz . 

Selects,  6  oz . 

6.76 

6.76 

7.00 

SALMON 

Northwest  Selects 


1.40 

1.85 


nominal 

nominal 

nominal 


Red  Alaskas,  Tall,  No.  1... 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 _ ......... 

Flat,  No.  1 . 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall. 


.  3.70 

2.00  2.05 

2.60  2.85 


1.70  1.75 

.  1.20 


2.60  2.62% 
_  1.70 


2.66  2.76 

2.40  2.60 

2.30  2.45 

nominal 
nominal 
nominal 


2.76  2.80 

9.00  9.60 


SHRIMP 

No.  1,  Small . 

No.  1,  Medium. 
No.  1,  Large . 


SARDINES  (Domestic)  Per  Case 


%  Oil,  Key....„ . . . 

%  Oil,  Keyless .  4.25 

%  Oil,  Tomato,  Carton . 

%  Oil,  Key  Carton .  6.00 

%  Mustard,  Keyless . 3.60 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . 


Southern 
1.90  1.95 

2.00  2.05 

2.16  . 


1.26  1.85 

6.00  6.00 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . . 

Fey.,  Yel.,  Is,  48’s . 

%s  . 

y4s  . 

Light  Meat,  Is . 

%s  . 

%s  - 


26.00  . 

13.00  . 

7.76  . - 


Unsold  Items  on  West  Coast  Withdrawn 


ATTENTION 


CANNERS 

BROKERS 


ALL  BOUND  -  ROCK  FASTENER 

WOOD  BOXES 


CANNED  FOODS 

DOMESTIC  OR  OVERSEAS  SHIPMENTS 

We  are  equipped  to  manufacture  to  Navy 
or  other  Specifications — ALL  BOUND  - 
ROCK  FASTENER  -  WOODEN  BOXES  for 
all  size  cans. 

We  invite  your  inquiries. 

PLANTERS  MANUFACTURING  CO.,  INC. 

Portsmouth,  Virginia 


THIS  YEAR  the  Holiday  Season  with 
Wm  its  spiritual  implications  and  family 
traditions,  dear  to  the  hearts  of  all 
Americans,  should  bring  to  us  a  deepened  signifi¬ 
cance  of  the  values  our  nation  is  now  fighting  to 
preserve.  While  we  fight  the  foes  of  righteous¬ 
ness  and  freedom  relentlessly  to  a  decisive  vic¬ 
tory,  let  us  not  forget  that  our  great  bulwark  now 
and  in  the  future  lies  in  devotion  to  the  teaching 
of  the  One  who  gave  us  Christmas.  This  Holi¬ 
day  Season  may  not  be  a  merry  one,  but  we  can 
make  it  one  of  co-operation  and 

Good  Will 

F.  H.  LANGSENKAMP  COMPANY 

INDIANAPOLIS,  INDIANA 


A  Iways  Dependable ! 

OLD  FAITHFUL  BRAND 

Seed  Peas  For  Canning  and  Freezing 

GALLATIN  VALLEY  SEED  CO. 

BOZEMAN,  MONTANA 


FOR  CANNING  OR  FREEZING 
FiNClEST  WHOLE-KERNEL  CORN 


T]h[]e  l[JM][nnE]o>  Westminster, Met. 

HUSKERS  —  CUTTERS  —  TRIMMER  s'—  CLEANERS 
SILKERS— WASHERS  and  GRINDERS 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offering  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


New  York’s  largest  stock  of  good  rebuilt  and  newly  fabri¬ 
cated  equipment,  can  still  supply  all  your  normal  needs.  Kettles 
in  stainless,  copper  or  glass  lined.  Vacuum  Pans,  Condensers 
and  Stills.  Fillers  for  juices,  viscous  materials,  dry  products 
into  tubes,  jars,  cans  or  other  containers.  Filters — over  150 
filters  and  filter  presses  in  stock.  Mixers — dry  powder  up  to 
3000  lbs.,  also  for  paste  and  similar  materials.  Labelers — World, 
Ermold,  Knapp,  Burt,  etc.,  for  jars,  bottles  or  cans.  Extractors, 
Packaging  equipment.  Cutters,  Dicers,  Sifters,  Mills,  Pulver¬ 
izers,  and  factory  handling  equipment.  Detailed  descriptions 
and  quotations  on  request.  First  Machinery  Corp.,  819-837  East 
9th  Street,  New  York,  N.  Y. 

FOR  SALE — Slightly  used  machinery.  1  Berlin-Chapman 
Beet  Steamer;  3  Wolfinger  Table  Beet  Slicers;  1  Wolfinger  Beet 
Grader;  1  Wolfinger  Beet  Grader  and  Cutter;  1  Sprague-Sells 
Continuous  Vegetable  Peeler;  6  Sterling  Vegetable  Cutters  and 
Dicers;  4  No.  28  Sterling  Round  Vegetable  Peelers;  2  Ayars 
Beet  Toppers;  1  American  Utensil  Pickle  Slicer;  1  American 
Utensil  Relish  Cutter;  1  Hobart  Meat  Slicer,  in  perfect  con¬ 
dition,  equipped  with  %  h.  p.  A.  C.  Single  Phase,  110  Volt,  60 
cycle  motor  adjustment  to  control  thickness  and  size  of  piece  of 
meat  desired;  2  Morral  Corn  Cutters,  complete  with  knives, 
scrapers  and  other  necessary  attachments ;  1  Morral  Corn  Silker, 
complete  with  all  attachments.  G.  L.  Webster  Co.,  Inc., 
Cheriton,  Va. 

FOR  SALE — No.  2  and  No.  3  Rebuilt  Townsend  Cutters.  Nolan 
Machinery  Corp.,  Rome,  N.  Y. 

FOR  SALE — 15  ft.  Berlin-Chapman  all  purpose  Blancher;  2 
Olney  Washers;  Hydraulic  Elevator;  Rod  Reel  Washer;  Goose¬ 
neck  Elevators;  used  standard  Retort  Crates.  Badger  Machine 
Works,  Berlin,  Wis. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2551,  The  Canning  Trade. 

WANTED — Small  Tomato  Juicer  also  Tomato  Skin  Pump. 
J.  W.  Furman,  Northumberland,  Pa. 

WANTED — 5  used  Pea  Viners  immediate  delivery.  Spot 
cash.  Adv.  2570,  The  Canning  Trade. 

WANTED — Two  Chisholm-Ryder  No.  5  Bean  Pre-graders, 
also  Urschel  Bean  Cutter  for  1"  length.  Adv.  2572,  The  Can¬ 
ning  Trade. 


_ FOR  SALE— FACTORIES _ 

FOR  SALE — Canning  Factory  and  Equipment  located  in  th- 
center  of  vegetable  and  fruit  section  of  South  Jersey.  Largt- 
warehouses.  John  E.  Diament  Co.,  Cedarville,  N.  J. 

FOR  SALE — Cannery.  Equipped  for  No.  2,  No.  2i/4,  No.  10 
Cans.  2  Continuous  Cookers;  4  Retorts.  Any  amount  of 
Tomatoes  can  be  contracted  for  at  40c  per  bushel.  Building 
85'  X  85',  all  concrete  floor.  Price  $6,000.  Elkhorn  Canning  Co., 
Georgetown,  Ky. 

FOR  SALE — Fully  equipped  tomato  and  corn  cannery  at  less 
than  one-half  inventory.  C.  Mac.  Fulton  &  Son,  Real  Estate 
Broker,  17  E.  King  St.,  York,  Pa. 

FOR  SALE — Small  canning  factory.  Tomato  products  prin¬ 
cipally,  buildings  and  equipment.  Reasonable  terms.  Write 
P.  O.  Box  87,  Addison,  Mich. 

FOR  SALE — Complete  one  line  corn  and  tomato  factory  lo¬ 
cated  on  Pennsylvania  Siding  in  Southwestern  Ohio.  Ample 
water,  warehouse  facilities  and  acreage  available.  Adv.  2573, 
The  Canning  Trade. 

FOR  SALE — Real  estate  and  Buildings,  machinery  and  equip¬ 
ment  of  Mt.  Pleasant  canning  plant.  Expect  to  sell  by  January 
15,  1942.  Terms  on  request.  John  Mathews,  Trustee;  Galer, 
Galer  &  Galer,  Attorneys,  Mt.  Pleasant,  Iowa. 

FOR  SALE — Canning  factory  located  middle  Tennessee. 
Daily  capacity  1000  cases  tomatoes,  have  packed  1700.  Operated 
every  season  since  starting  17  years  ago.  Priced  reasonably. 
Adv.  2574,  The  Canning  Trade. 


_ FOR  SALE  — SEED _ 

FOR  SALE — ^Van  Camp’s  Baltimore  Tomato  Seed,  Indiana 
Certified.  Let  us  quote  on  your  1942  requirements.  Quality  of 
tomatoes  from  this  Baltimore  strain  equal  or  better  than  any 
on  our  market  today.  Van  Camp’s,  Inc.,  2002  S.  East  St., 
Indianapolis,  Ind. 


WANTED  —  CANNED  FOODS 


WANTED  —  Salvaged  Canned  Foods.  Will  pay  cash  for 
rusty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
quantity.  Address  Box  A-2552,  The  Canning  Trade. 


_ SITUATIONS  WANTED _ 

POSITION  WANTED — General  all  around  cannery  man,  also 
truck  crop  specialist  and  field  man,  available.  What  have  you 
worth  while?  Adv.  2569,  The  Canning  Trade. 

POSITION  WANTED — As  Plant  Manager,  General  Supei.n- 
tendent  or  Production  Manager.  Twenty-seven  years’  California 
canning  experience  in  large  plants.  Thorough  practical  and 
technical  experience  in  all  departments.  Capable  assuming  pi  nt 
management  and  production  responsibility  of  any  size  plant  or 
plants  packing  diversified  commodities.  Knowledge  impro  ed 
methods.  Correspondence  and  inquiry  invited.  Reference  f  r- 
nished.  Address  Box  B-2559,  The  Canning  Trade. 

POSITION  WANTED  —  Superintendent  or  Plant  Mana'  jr. 
Years  of  experience  in  large  California  canneries.  Techr  al 
and  practical  knowledge  new  methods.  Capable  assuming  ill 
responsibility  diversified  packs  field  to  can.  Go  anywh  e. 
References  furnished.  Adv.  2571,  The  Canning  Trade. 


For  speedf  neatness  and  trouble  free  operatiot 

KYLER  LABELERS  and  BOXER! 

**They  have  everything  with  half  the  parts" 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


THE 


A  LOST  ART 

‘It  is  wonderful  what  painters  can  do,”  the  school  teacher 
toid  her  class.  “For  instance,  this  painter,  whom  we  are  study- 
in;?  today,  could,  with  one  stroke  of  a  brush,  change  a  smiling 
face  into  a  frowning  one.” 

A  little  boy  spoke  up:  “That  guy,”  he  remarked  with  con¬ 
viction,  “hasn’t  a  thing  on  my  mother.” 

DOWN  WITH  IT 

Street  Orator — We  must  get  rid  of  radicalism.  Socialism, 
Bolshevism,  Communism  and  Anarchism. 

Voice  from  the  Crowd — And  while  we’re  about  it,  why  not 
throw  in  rheumatism? 

The  agricultural  class  was  discussing  the  feeding  of  hogs. 

The  teacher  asked,  “What  is  a  good  mineral  form  of  food  for 
hogs?” 

Bright  pupil  answered,  “Pig  iron.” 


G(mi^pume4^ 

OF  THE  SEASON 


Vo-  Ijou 

MAY  YOUR  HOLIDAY  SEASON 
BE  A  JOYOUS  ONE 


“I  read  in  the  paper  about  a  guy  that  ran  over  a  girl  and 
later  married  her.” 

“Well,  if  everyone  had  to  do  that,  there’d  be  a  whole  lot 
less  reckless  driving.” 

WELL  DEFINED 

First  Clerk — Tom,  what  is  the  difference  between  vision  and 
sight? 

Second  Clerk — When  my  sister  goes  out  in  the  evening  she’s 
a  vision ;  but  when  she  gets  up  in  the  morning  she’s  a  sight. 

Lawyer  .(to  flustered  witness) — Now,  sir,  did  you  or  did  you 
not,  on  the  date  in  question  or  at  any  time,  say  to  the  defendant 
cr  anyone  else  that  the  statement  imputed  to  you  and  denied 
by  the  plaintiff  was  a  matter  of  no  moment  or  otherwise?  An¬ 
swer  me  yes  or  no. 

Bewildered  Witness — Yes  or  no,  what? 

HAVANA  OR  PURE  CABBAGE 

On  the  first  night  of  a  new  production,  Oscar  Hammerstein 
was  heard  to  observe  that  a  play  is  like  a  cigar. 

“How’s  that?”  asked  a  friend. 

“Well,”  was  the  ex-cigarmaker’s  explanation,  “if  it’s  good, 
everybody  wants  a  box,  if  it’s  bad,  no  amount  of  puffing  will 
mase  it  draw.” 

1'  nner,  unfortunately,  was  a  little  late,  and  a  guest  asked 
the  lostess  whether  she  would  be  kind  enough  to  play  something. 

‘  ating  herself  at  the  baby  grand,  she  executed  an  admirable 
ex(  pt  from  Wagner.  She  finished,  but  there  was  still  some 
tin  to  wait,  and  in  the  rather  pained  silence  she  turned  to  a 
de;  old  gentleman  on  her  right  and  asked: 

‘  'ould  you  like  a  sonata  before  dinner?” 

1  r  guest  gave  a  start  of  surprise  and  pleasure. 

‘  lank  you,”  he  replied.  “I  had  a  couple  on  the  way  here, 
bu’  think  I  could  manage  another.” 

OUT  OF  LUCK 

I  de  Willie  was  late  for  Sunday  school,  and  the  teacher  in- 
qu;  1  the  cause. 

‘  vvas  going  fishing,  but  at  the  last  minute  father  wouldn’t 
let  e,”  he  told  her. 

‘  lat’s  the  right  kind  of  father  to  have!”  replied  the  teacher. 
“D  he  explain  the  reason  why  he  would  not  let  you  go?” 

‘‘  s,  miss.  He  said  there  wasn’t  enough  bait  for  two.” 


THE  SINCLAIR-SCOTT  CO. 

“T^e  Original  Grader  House’’"' 

BALTIMORE  MARYLAND 


Plain. 

Varnished. 

Embossed. 


Simpson  &  doeller 

CO. 

PALTIMORE.MD. 
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HAYNIE  HOT-WATER 
TOMATO  SCALOER 


Patent  No.  2,111,  285 
Other  Patents  Pending 

The  most  practical  Hot  Water  Tomato  Scalder 
on  the  market.  Controls  lensth  of  scalding  time 
of  tomatoes  depending  upon  the  degree  of 
ripeness.  Increases  yield — Saves  steam. 

Write  for  copy  of  our  No.  600  Catalogue. 


A-K;R0BINS  and  COMPANY,  Inc. 

BALTIMORE,  M  D.,  U.  S.  A. 

MANUFACTURERS  OF  CANNING  EQUIPMENT 


■ 


I 

I 


— the  Machinery  and  Supplies  you  need  and  the  ieading  houses  tha' 
supply  them.  Consult  the  advertisements  for  detaiis. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood).  PicUng 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 

Riverside  Mani;ifacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore.  Md. 

BOXES.  Corrugated  or  Solid  Rbre 
Eastern  Box  Company.  Baltimore,  Md. 

BOXES  (Wood) 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chlsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  ^Itimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SALT 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS 
Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  111. 

SUGAR 

Com  Products  Sales  Co.,  New  York  City 
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A  COMPLETE  COURSE  IN  CANNING 

Sixth  edition,  1936  revised  up-to-date. 

The  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS, 
SUPERINTENDENTS. 


BROKERS 


AND  BUYERS 


Size  6x9, 360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae  for 
everything  ‘  ‘  Canable  ’  ’ . 


"I  would  not  take  $1,000.00  for  my 
copy  if  I  could  not  set  another." 

— a  famous  processor. 


All  the  newest  times  and  temperatures  .  . 

All  the  newest  and  latest  products 

•  Fruits  •  Vegetables  •  Meats  •  Milk  • 
Soups  •  Preserves  •  Pickles  •  Condiments 

•  Juices  •  Butters  •  Dry  Packs  (soaked) 

•  Dog  Foods  and  Specialties  in  minute  de¬ 
tail,  with  full  instructions  from  the  growing 
through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times, 
temperatures  and  RIGHT  procedure  .  .  . 
by  Distributors  to  KNOW  canned  foods  .  .  . 
by  Home  Economists  to  TEACH  the  subject 
of  food  preservation. 

For  sale  by  all  supply  houses  and  dealers 
...  or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE.  20  South  Gay  Street.  MARYLAND 
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We  grow  Beans  only  in  the  West  where  the  long 
sunshiny  days,  clean  soil  and  life  giving  waters  of 
irrigation  combine  to  make  an  ideal  situation  for  the 
development  of  disease  resistant  strains. 


We  have  specialized  in  the  growing  of  Beans  for  65 
years,  which  is  your  assurance  of  Quality. 
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30B  W.  WASHINGTON  ST. 


CHICAGO,  ILLINOIS 


